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This study explores the capability of the Internet in articulating collective identity and in 
political mobilization, by studying an online political community named Yumkung.com in 
Hong Kong. Multiple methods, including an online survey, content analysis, and textual 
analysis, were used to investigate the relationships between online forum gratifications, 
collective identity, and political participations among the participants. Factor analysis 
yielded five motivations for their use of the forum: surveillance/ provoke social change, 
entertainment, sociability, voting guidance, and expressing political opinions. Surveillance/ 
provoke social change and expression of political opinions gratifications were found to be 
significant predictors for all of the three components of collective identity, namely a sense 
of we, a consciousness, and an oppositional culture towards dominant order. However, 
most of the gratifications of political forum use failed to predict neither online nor offline 
political participations. Despite this result, the ‘consciousness’ component of collective 
identity was found to be a strong predictor of political participations in both online and 
offline contexts. Based on these findings, Yumking.com appears to be capable of 
articulating a collective identity. More importantly, the Internet is believed to be a potential 
mobilization agent in social movements because of its power to foster a collective identity, 
which in turn, is an essential factor in influencing political participations. 
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Chapter One: Introduction 
Political use of the Internet: Utopian or dystopians? 
With the advent of the Internet, people can meet, socialize and discuss politics 
freely across spatial and temporal boundaries. These virtual spaces generate 
diverse political platforms for discussions and thus closely tie in with the 
Habermas's notion of the public sphere (Habermas, 1989). Habermas elevates the 
eighteenth century coffee house as a bourgeois public sphere, which is an ideal 
platform within which newspapers and journals were read and discussed in 
face-to-face groups, whose discussions were framed with reference to and on 
behalf of broader social interests. The Internet was once described as an ideal 
venue to become a public sphere because of its democratic nature in providing 
equal chances for everyone on the Internet to speak up. Thus, the decentralized 
and unrestricted nature of the Internet provides new forms of social space to 
empower individuals in the society. This Utopian view is mainly based on the 
premise that democracy thrives on information. Deliberative and thoughtful 
political discussions from knowledgeable and informed citizens can help 
monitoring the government and in turn provoke a more democratic society. The 
potential for the Internet to contribute in the democratization has been raised by 
several scholars. Rheingold (1993) believed that a bulletin board system (BBS) 
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can be used to exchange ideas, debate issues and mobilize the public. Hauben 
(1996) has even described the computer as a 'Democratizer' in his net-book. Both 
of them believed that people will be more active in governing through instant 
communication of electronic mail. Moreover, Rash (1997) also suggested that the 
Internet will open the political landscape to new parties, new interests, and new 
ideas. 
On the contrary, some scholars view the explosion of communication networks as 
risks, instead of saviors, for democracy. Although the technology is capable of 
bringing people together, but at the same time, it spins them into different 
directions. The anonymous nature of the Internet often leads to irrational and 
irresponsible discussions, thus greater participation in political discussion does not 
always guarantee fruitful and democratic ideal. Schenk (1997) also warned that 
the Internet will flood users with so much information and it would become 
impossible to sort for legitimate, credible and accurate content. He argued that the 
Utopian idea of pure democracy through the cyber space is not workable because 
people are not able to engage in thoughtful discussions if they are overwhelmed 
by millions of unidentifiable data. In addition, recent research of online bulletin 
boards by Davis (1999) also showed that even groups focused upon issues 
expected to involve diverse opinions often simply develop into ideologically 
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homogeneous ‘communities of interest'. Members of virtual communities are not 
often forced to confront the full range of public concerns and values in the real 
lives. The participants of these communities tend to seek out groups of 
like-minded others so as to avoid challenges and it will simply lead to 
fragmentation of cyber discourses and mutually exclusive cyber communities. In 
turn, wish of political consolidation seems to be highly threatened. 
The vigorous debate between the two camps of technological Utopians and 
dystopians demonstrates that although technologies are neutral in nature, their 
consequences are not. As it is meaningless to be too optimistic or pessimistic 
towards the new communication technology, the more practical way to explore the 
new technology is by conducting empirical investigations in the role and potential 
of the Internet in the transformation of political opportunities. As the Internet is 
more immediate than a daily newspaper, more interactive than television and more 
personalized than any other kinds of mass communications, it is always an 
essential question, for communication scholars, to ask how the Internet is different 
from previous communication media in its impact on citizens' political 
participation. With its unique infrastructure of computer-mediated communication 
(CMC) and the new forms of social relations, the Internet also attracts the interest 
of social movement scholars because it has been viewed as a powerful facilitator 
in social movement activity. As described by Diani (2001, pp.117), ‘CMC 
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represents an unusual form of communication, as it does not fit conventional 
distinctions between public and private, and direct and mediated communication. 
It may be expected to affect collective action in both instrumental and symbolic 
terms, by improving the effectiveness of communication and creating collective 
identity and solidarity'. 
Virtual communities and social movements 
Among different forms of interactions in the cyber world, there should be no 
surprise to have virtual community as the locus of this study since it is the most 
dominant forms of CMC. Rheingold defined cyber community as 'social 
aggregations that emerge from the Internet when enough people carry on those 
public discussions long enough, with sufficient human feeling, to form webs of 
personal relationships in cyberspace' (Rheingold, 1993 pp.5). With the technology, 
a virtual arena has opened up a space for people to interact without faces, voices 
and bodies and these new forms of communication are interesting to be explored 
by both communication and social movements' experts. It is because it impacts 
the political landscape not only at the technical and instrumental levels, but also at 
the cultural level. On the instrumental level, netizens can obtain information more 
easily and effectively in the cyber environment, they can also form networks and 
mobilize people in a less costly manner. On the cultural level, identity is 
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considered as a vital component in virtual communities. People participate in 
cyber communities for a variety of reasons, ranging from seeking information, 
finding companions to expressing their own opinions. No matter what the reasons 
behind are, the act of posting messages onto newsgroups can be viewed as a 
process of identity building, which establishes their own reputation and the 
recognition of others. Generally, people feel a desire or obligation to help 
individuals and to contribute to the group and thus it is argued that one's online 
identity provides a great deal of motivation for people to actively participate in 
newsgroup discussions (Constant et al., 1995). Furthermore, providing affiliation 
and support is another important function of the virtual communities. Past 
research suggested the weak-tie interactions in cyber communities are more ideal 
for people to gain social support than in face-to-face communications (Walther & 
Boyd, 2002). These kinds of mutual supports in the cyber spaces can easily be 
transformed into a certain kind of collective identity, or solidarity, which are 
important elements in oppositional movements in the society. 
In sum, the technological and cultural capacity makes the Internet considered as 
an ideal 'social movement medium'. Studies have mainly highlighted two 
ftinctions of the Internet towards social movements: 1) its instrumental functions: 
the Internet helps communication in information dissemination, formal 
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networking and action coordination (Diani, 2001) and 2) its symbolic function: it 
helps building a collective identity among participants which are viewed as a 
crucial element for new social movements (Myers, 1994). In order to make 
contribution in understanding the impact of the Internet on citizens' political 
participation in collective movements, this exploratory study, under the theoretical 
framework of uses and gratifications, seeks to examine how motives of using 
online forum influence the collective identity formation and political participation 
among electronic forum users. Moreover, the capability of the online forum in 
articulating collective identity and its mobilization power of transforming the 
sense of solidarity into real actions are also under investigation. To achieve this, a 
case study on ‘Yumkung.com’，an electronic political community formed after a 
historic public rally participated by 500,000 citizens in Hong Kong on July 1， 
2003, was conducted. 
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Chapter Two Political and Technological Landscape in Hong Kong 
I) The Political Background 
The Handover of Hong Kong to China in 1997 
The transfer of Hong Kong from British to Chinese sovereignty in 1997 marked 
not only a historical event of the Chinese, but also perceived as a spectacular 
media event by people all over the world (Lee et al.’ 2000). On 1 July, 1997，Hong 
Kong was returned to China, and a Hong Kong Special Administrative Region 
(SAR) government was set up. According to Lee, Chan and Pan (2000)，the 
handover received the world's attention was not because of the popularity of Hong 
Kong, but the embedded ideological struggles: East versus West, capitalism versus 
socialism, and democracy versus authoritarianism. In order to ease the tensions, a 
new regime of ‘one country, two systems' was raised which meant that the Hong 
Kong SAR government would be granted political autonomy over its internal 
matters while being subject to final jurisdiction of the Chinese government. This 
new regime has been closely monitored internationally to see if it can really solve 
the vigorous political as well as cultural conflicts between the liberal-capitalist 
Hong Kong and socialist China. 
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The Tradition of Pro-democracy movement in Hong Kong 
Under the context of the 'Handover of Hong Kong to China in 1997', a current of 
pro-democracy movement emerged so as to combat for new political opportunities 
during the transitional period of 1984-1997. Despite the political participation of 
the Hong Kong public has been on the rise since 1980s, the movement received 
not much attention from the general public. It was because the society was under a 
powerful hegemonic narrative claiming that economic success of Hong Kong was 
brought by its political stability and therefore the culture of political apathy was 
justified (Ku, 2001). 
In 1989, the Tiananmen Square incidence triggered the largest rally in Hong 
Kong's history, which was a rally participated by more than one million people in 
showing support of the Chinese pro-democracy movement. The mobilizations 
were believed to provide a symbolic power of the pro-democracy movement by 
dramatizing the latent tensions between Hong Kong and the Chinese government 
over the issues of democracy, liberty and human rights. In addition, these issues 
appeared to stand on stronger political and moral grounds in society since then 
(Sing, 2000). The demonstration exerted immediate impacts by striking the 
political landscapes. Many candidates of the Democratic Party, one of the early 
political parties established in Hong Kong, were able to be involved in 
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institutional politics by victory in the elections in 1991 and 1995. However, the 
pursuit of democracy has not gone further after the failure of the democrats in 
raising the agenda of political reform in early months of 1997 in the legislature. 
After the handover in 1997，the issue of universal suffrage remained untouched 
because the Basic Law has stated that democratic elections would not be 
considered until 2007. 
The lJuly Rally in 2003 
On 24 September, 2002, a consultation document of the national security laws was 
finally released, i.e. Article 23 of the Basic Law. In fact, the issue of the 
legislation of national security was supposed to be settled after the Handover in 
1997. However, the underlying tensions between Hong Kong and China make 
The legislation became an extremely sensitive issue. To many citizens, the 
legislations carried the dangers of exploiting their human rights and freedom by 
overcastting the 'two systems' with 'one country'. Regarding the sensitivity of the 
issue, the Hong Kong SAR government did not turn on the legislative procedures 
until 2002. Despite the concerns about threats to political freedom and civil 
liberties, the government officials showed an uncompromising determination 
towards the legislation and refused the strong public demand for publishing a 
white paper illustrating details of the proposed laws. 
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Irritated by the authoritative attitude of the HKSAR government officials, on 1 
July, 2003, the day supposed to celebrate the return of Hong Kong to Chinese 
sovereignty, 500,000 people joined the march, organized by the 'Civil Human 
Right Front', to oppose the legislation of national security. This protest marked 
the second largest political rally since the 4 June Tiananmen Square event in 1989. 
The tremendous number of participants in the 1 July rally led to immediate 
political consequences. It has successfully pushed the government to postpone the 
national security legislation, and the Secretary for Security Regina Ip, who was 
responsible for the legislation, resigned after the rally. With the 'people's power' 
demonstrated in the rally, its agenda was no longer confined to national security 
legislation but widened to the strike for democracy. It gradually reinvented into a 
pro-democracy social movement, demanding for universal suffrage to elect the 
chief executive and legislature in 2007 and 2008 respectively. Since the 
demonstration, there have been lots of discussions and arguments on political 
reforms. With the blessings from the communication technology, people have 
more channels to express their opinions on the Internet. As a result, the political 
discussion forums and pro-democracy communities keep growing and sustaining 
in the cyberspace. -
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II) The Technological Background 
Internet Penetration in Hong Kong 
Hong Kong is one of the most advanced economies in the Asia-Pacific Region 
and a digitally inclusive society. With excellent infrastructure - including a fully 
digitized telecommunications network that has been under rapid development 
since 1995, broadband coverage reaches all commercial buildings and over 95% 
of households in Hong Kong. In fact, Hong Kong is one of the cities with highest 
personal computers (PC) and broadband penetration in the world. 
According to 'Household survey on Information Technology Usage and 
Penetration' (2004) conducted by the Census and statistics department (C&SD) 
during May to August 2004, PC and Internet connections were getting more and 
more common amongst households. About 1.58 millions households, or 71.1 
percent of all domestic households in Hong Kong had PC at home in 2004. 
Among those households with PC at home, around 1.44 millions (91.3 percent) 
、 
had their PC connected to the Internet, representing 64.9 percent of all households 
in Hong Kong. This represents a noticeable increase compared to the situation in 
2003 when 67.5 percent of all households in Hong Kong had PC at home and 60 
percent of all households had their PC at home connected to the Internet. 
With the increased penetration of PC and Internet amongst households, more . 
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people aged 10 and over have used PC and Internet service. Revealed from 
findings, about 3.67 million people aged 10 and over, or 59.5 percent of all 
persons in that age group, had used PC at least once in the twelve months before 
the survey. The corresponding figures were 3.46 million people and 56.2 percent 
for the 2003 survey. As expected, the 2004 survey showed that the rates of using 
PC were higher amongst younger persons, better-educated persons and students. 
Furthermore, utilization of electronic business services was also high amongst 
people in Hong Kong. About 96.5 percent of all people aged 15 and over had used 
electronic business services of one form or another for personal matters in the 
twelve months before the survey, as against 93.6 percent recorded in 2003. The 
electronic business services covered in the Household Survey included the use of 
Octopus card, Automatic Teller Machine (ATM), e-cash, Easy Pay System (EPS), 
Payment by Phone Service (PPS), online searching for financial 
information/information on goods and services/information on job vacancies, etc. 
Use of online Government services was also increasingly common. The 2004 
survey estimated that some 1.6 million people aged 15 and over, or 28.5 percent 
of all people in that age group, had used online Government services for personal 
� m a t t e r s in the twelve months before the"survey. The figure in 2003 was 24.3 
percent, representing an increase of 4.2 percentage points. 
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The high penetration rate of the Internet in Hong Kong makes Internet 
communication become a significant topic to study. It is a very essential issue for 
scholars in diverse disciplines to examine the impact of the Internet on political, 
social and cultural aspects in this small, condensed and advanced city. Among 
these perspectives, this study focused mainly on the study of the political 
influence of the technology by investigating the relationships between Internet 
gratifications, collective identity and political participation. 
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Chapter 3 Review of Literature 
I) Internet Uses and Gratifications and Political effects 
The Uses and Gratifications Approach: theoretical assumptions 
The uses and gratifications perspective is a well-established approach rooted in 
the 1940s, in examining media consumers. It asks what people do with the media, 
instead of what media do to people (Katz et al.，1974). The early uses and 
gratifications studies were primarily descriptive, seeking to classify the responses 
of audience members into meaningful categories. The next phase began during the 
late 1950s which emphasized the identification and operationalization of different 
social and psychological variables that were presumed to be the antecedents of 
different patterns of consumption and gratification. A further development of the 
uses and gratifications approach was a synthesis between uses and effects and 
uses and gratification studies. As a consequence, recent uses and gratifications 
research has put more emphasis on explaining the connections between audience 
motives, media gratifications, and outcomes (Palmgreen et al. 1985). 
， A s the development of the uses and gratifications approach became matured, 
assumptions have become more clearly crystallized. The most influential to this 
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crystallization process was contributed by Katz et al. (1974, pp.20), who stated 
that media uses concerned with ‘1) the social and psychological origins of 2) 
needs, which generate 3) expectations of 4) the mass media or other sources 
which lead to 5) differential patterns of media exposure (or engagement in other 
activities), resulting in 6) need gratifications, and 7) other consequences，perhaps 
mostly unintended ones'. Rosengren (1974) outlined an elaborated dimension for 
the uses and gratifications research that was widely used in later media 
gratification studies. The most important premises are 1) the audience is active, 2) 
media use is goal directed, 3) media are competing with each other, as well as 
other sources of need satisfaction, 4) substantial audience initiative is required for 
media choice, 5) media consumption fulfills a wide range of gratifications, 6) 
media content alone cannot be used to predict patterns of gratifications accurately, 
7) media characteristics structure the degree to which needs may be gratified at 
different times, and 8) gratifications obtained can have their origins in media 
content, exposure in and of itself, and/ or the social situation in which exposure 
take place. ” 
Uses and Gratifications and the Internet 
‘ W h i l e the uses and gratifications approach has traditionally been applied to the 
mass media, scholars have employed the theory to explore the impact of new 
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technologies in recent years. The uses and gratifications approach may be 
particularly well suited to study the Internet since the new communication 
technology provide a greater range of choices for users in satisfying their 
communication needs. With the Internet, mobility is greatly increased and 
therefore opening new opportunities to engage in gratifications seeking free from 
spatial restrictions. For example, citizens can debate public issues in the cyber 
space rather than in physical locations. Also, users have a more flexible personal 
schedule than ever as there is no constraint in time dimensions on the Internet. 
There is also an increased opportunity for interactivity with media as there is not 
any gatekeeper in the virtual environment and users are entitled unlimited rights to 
speak and to be listened. All these features of the Internet may attract media 
scholars to compare and contrast gratifications sought from the new and 
traditional media. For instance, Ferguson and Perse (2000) examined the World 
Wide Web as a functional alternative to television and discovered that many of the 
motivations for using the web were similar to those for viewing television. Similar 
studies also indicated that the Web tends to satisfy needs like television in general. 
Papacharissi and Rubin (2000) came up with five motivations for using the 
Internet including utility, passing time, seeking information, convenience, and 
�entertainment, which are quite similar with the gratifications of the use of 
.television. 
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Although the Internet may be structurally similar to television, there are no 
identical gratifications in different media. Certain interactive functions of the 
Internet like email and chat rooms are absent in television and thus they do not 
gratify identical needs. In fact, even different components within the internet 
fulfill different gratifications as well. The Web tends to satisfy entertainment, 
escape and social interaction needs (Papacharissi and Rubin, 2000), while other 
functions of the Internet, such as electronic bulletin boards satisfy different 
motivations like surveillance and curiosity (Garramone et al., 1986). Fuentes 
(2000), on the other hand, discovered that chat rooms satisfy social contact needs 
of the participants since the Internet provides a platform for like-minded 
individuals to share mutual interests. Besides, Kaye and Johnson (2004) have 
found that guidance, entertainment/social utility, convenience, information 
seeking are major predictors for people using the Web. 
Gratifications and Political media use 
Before exploring the gratifications sought from political use of the Internet, it is 
useful to examine the motivations for political use in the traditional media. It was 
found that motivations for voters to use mass media for political purposes includes 
� v o t e guidance, reinforcement of decisions, general surveillance of the political 
environment, excitement, and anticipated utility in future interpersonal 
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communication situations (Blumler and McQuail, 1969). These motives were later 
clustered into three groups namely: 1) cognitive motives, reflecting individual's 
desire for information about feature of society; 2) diversion motives, including 
purposes like escape, entertainment, and arousal; and 3) personal identity motives, 
representing individual's needs to establish a social location in relation to others 
(McLeod et al.，1982; Rubin, 1981). Furthermore, these motives for using political 
media content are related to attributes of the media. Different attributes of media 
or messages are differentially evaluated in their ability to gratify the users. For 
example, Mendelsohn and O'Keefe (1976) have found that newspapers are rated 
more highly than television news in their ability to satisfy informational needs 
regarding a presidential campaign. Another political campaign study conducted by 
McLeod, Bybee and Durall (1982) showed similar results. Newspaper news is 
rated as high as television with respect to clarifying issue stance, but television is 
viewed to have a better performance in illustrating personal qualities of the 
candidates. 
Differentiated from traditional media, the Internet has a set of unique attributes 
which contains interactive capabilities, blurring the boundary between 
’ interpersonal and mass communication. Consequently, the Internet may gratify 
.different needs from the traditional media. In a political Bulletin Board System 
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(BBS) study conducted by Garramone et al. (1986)，surveillance and curiosity are 
the most commonly mentioned motivations. It was found that the interactive 
'Message' features of the BBS is used most often for personal identity reasons 
while the 'Issues' feature, referring to the issue summaries provided in the BBS, is 
used for surveillance purposes. The most significant finding in this study was the 
significant relationship between interactive use of the BBS and personal identity 
satisfaction, and the role of perceived social presence in that relationship. It 
showed that the interactive capability of political BBSs appear particularly suited 
for fulfillment of personal identity needs. By gratifying such needs, the individual 
is aided to understand his 'location in society' and thus revealing the BBS is 
capable to decrease alienation and increase feelings of political efficacy. It was 
surprising in this study that entertainment motives was absent in the usage of BBS 
as it was predicted that element of excitement would be generalized from 
computer games to BBS. However, in a study by Kaye and Johnson (2004)， 
entertainment/ social utility, information seeking, convenience and guidance were 
found to be primary reasons for people using bulletin boards and electronic 
mailing list for political information. 
Internet usage’ Gratifications and Political effects 
. In recent years, Internet's impact on citizens' political participation has received 
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much attention. While Bimber (2001) reported there is no relationship between 
Internet use and voting in the 1998 mid-term elections in the U.S., Johnson and 
Kaye (2000)，on the contrary, revealed that Internet users usually have a higher 
level of self-efficacy, political interest and likelihood to vote than the general 
public. However, it is argued that individuals are not drawn into political 
participation because of the influence of the Internet. It is simply because the 
Internet attracts those who are already interested in politics to use it for political 
purposes. Therefore, Internet does not transform citizens into political activists but 
provide a platform for them to gather. Internet users in many ways appear to be 
ideal citizens who report high levels of self efficacy, the belief that one has the 
power to influence government officials and the political process (Bandura, 1986). 
It is believed that those have high self efficacy rely on the Internet because it 
provides individuals a forum to voice their views to government officials and 
like-minded individuals. The low cost of creating web pages and sending out 
email messages enables grassroots activists to recruit, organize and mobilize 
individuals less costly but more efficiently. Moreover, interactive facilities like 
bulletin boards, chat rooms and Usenet group provide an ideal forum for 
individuals of all ideologies and nationalities to express their views on different 
，topics (Hill & Hughes，1998). 
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As there are lacking of study in exploring the link between Internet gratifications 
and political attitudes, it may be helpful to look at past researches investigating 
the relationship between traditional media motivations and political attitudes first. 
McLeod and Becker (1974) found that a combination of gratification and 
avoidance measures explains a significant amount of variance in the political 
effects variable, including issue accuracy, probability of voting, interest in the 
campaign, campaign activity, level of political discussion, and perceived 
differences between candidates after controlling for amount of exposure to the 
media. Among the motivations, the surveillance measures of using television to 
judge candidates and keep up with issues are linked to the most political effects 
variables. On the other hand, among the very the few researches on Internet 
gratifications, Garramone's study (1995) echoed with the previous findings that 
media gratifications are linked to political attitudes and behaviors. For instance, 
people using BBS with gratifications of surveillance and voting guidance were 
found to be more interested in politics, more politically knowledgeable and more 
likely to vote. ‘ 
To contribute to the literature on Internet gratifications and political participation, 
� t h i s study aims to examine the extent to which the gratifications of online political 
. forum use in predicting political participation, as well as future intention to 
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participate in political actions. This study also takes a further step to examine the 
predictive power of online political forum gratifications towards the sense of 
collective identity, an essential element in studies of contemporary social 
movement. The following sections will elaborate the importance of collective 
identity in social movements, as well as the potential of virtual communities on 
the Internet in articulating the sense of solidarity. 
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II) Social Movement Collective identity and the Internet 
Social Movements in contemporary social context 
Social movement has become a significant area of research in political sociology 
since it plays a very important role in the understanding of new forms of 
contemporary politics. Social movements before 1960s are usually characterized 
as 'old' social movements, which refer mainly to labor movement, aiming for 
economic redistribution and the extension of citizenship rights, organized in the 
realm of nation-state politics. In contrast, the term 'new social movement' is used 
to describe movements which have come to prominence in recent decades. They 
are viewed as 'new' since they are characterized by four main features which 
distinguish themselves from the ‘old’ ones: 1) Non-instrumental, expressive of 
universalistic concerns rather than the direct interest of particular social groups; 2) 
Oriented more toward civil society than the state which means that they are more 
concerned with aspects of culture, lifestyle and participation in the symbolic 
politics of protest than in claiming socio-economic rights; 3) Organized in. 
informal, ‘loose，，and flexible ways; and 4) Highly dependent on the mass media 
through which appeals are made and images made effective in capturing public 
�imagination and feeling (Nash, 2000). As Calhoun (1995) has shown, in the early 
nineteenth century there were many movements, such as the feminist movement, 
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nationalist movements, etc, which were less like the conventionally defined labor 
movement but more tended to reveal the features of new social movements which 
were very concerned with lifestyle and identity politics. They were often 
organized in non-hierarchical ways in order to prefigure the social order they 
aimed to bring about, and they used unconventional actions, such as direct action, 
rather than working through the 'normal' political institutions of the state. 
The emergence of new social movements is closely linked to postmodemity. 
Crook et al. (1992) argues that as there was a decline in the importance of class 
conflict in the postmodern age and thus class is no longer the main focus of 
political mobilization. On the contrary, social movements are increasingly 
important in postmodemity because they are concerned with moral and cultural 
issues than those of self-interest, and they orient themselves toward the 
mobilization of public opinion at least as much as toward the state. Similarly, 
Bauman (1993) also claimed that postmodemity offers a reflexivity or 
self-consciousness that encourages nuanced forms of subjectivity and practices of 
the self. It also allows a more pluralistic form of activism, based on articulations 
among various flexible, fragmented and shifting sources of identity. A research by 
，Carty (2002)，using the cases of anti-sweatshop and the Culture Jammers 
movement, has also demonstrated that how postmodern theory supports the ways 
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in which marginal groups can utilize the Internet as a site of movement, and the 
use of micro-level forms of resistance to challenge macro-level trends. 
Though it is sometimes unreasonable to draw a concrete boundary between old 
and new social movements, it is certainly important to note that the sense of 
'newness' is related to the changing practices of organization and emphasis of the 
construction of new identities and lifestyles in civil society. As a consequence, 
there is an urge for social movement researchers to investigate closer into the 
formation of collective identities and resistance in new social movements, as well 
as the role of micro-mobilization in the lifeworld. At the same time, this cultural 
turn in social movement studies arouse the interest of communication scholars as 
well. It is because the decentralized nature of the Internet turns it into a powerful 
tool for coordinating activity across geographical boundaries, as well as for 
shaping collective identity. The capacity of CMC makes it feasible for the 
micro-level forms of resistance to challenge the macro-level of structural change. 
As described by Diani (2001), the unique features of CMC, which does not fit 
conventional distinctions between public and private, and direct and mediated 
communication, allow it to ideally promote forms of direct communication that 
transcend the constraints of face-to-face interaction. As a consequence, it is 
expected to improve the effectiveness of communication and creating collective 
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identity and solidarity. Similarly, Ross (1999) also argues that the Internet plays a 
crucial role to serve as a way to bridge the macro/micro divide by producing new 
forms of cultural and political solidarity through communications. 
Collective Identity in Social Movements 
From a social psychological perspective, social location and social relationships 
are always crucial in the development of personal identity. To extend this 
assumption to social movement study, participation in collective political actions 
is thus viewed as an act for an individual to enlarge his or her personal identity, so 
as to fulfill and realize oneself (Gamson, 1992). As described by Hoffer, 
'participation in a social movement is not only a means to an end but a fulfillment' 
(1951, pp. 116). Moreover, Melucci (1989) suggested that the construction of a 
collective identity is the most central task of new social movements. The 
construction of a sense of ‘we’ is a negotiated process and the ‘we，is elaborated 
and given meaning in the collective action. In fact, Melucci's argument with the 
notion of collective identity was a good synthesis between the two dominant 
paradigms: the ‘strategically-oriented' paradigm and the 'identity-oriented' 
paradigm (Cohen, 1985). The ‘strategically-oriented' tradition used to view 
political participations of individual as an outcome after calculation of costs and 
benefits, rather than emphasizing on the values, norms and identity issues. The 
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‘identity-oriented' paradigm, on the contrary, views the formation and 
maintenance of a collective identity among actors as the most crucial issues for 
participations in political actions. To synthesize the two paradigms, Melucci 
argued that expectations are socially constructed and outcomes can be evaluated 
only by social actors ‘who are capable of defining themselves and the field of 
their action. The process of constructing, maintaining, and altering a collective 
identity provides the basis for actors to shape their expectations and calculate the 
costs and benefits of their action' (1989, pp.34). Consequently, it is crucial in both 
paradigms to understand the formation of ‘groupness’，as well as to examine the 
process of identity formation in order to further explore the nature of social 
movements. 
Synthesizing from past literature in the new social movement tradition, Taylor and 
Whittier (1992) have identified three core elements of collective identity in social 
movement. The first element is so-called a sense of ‘we’ or solidarity, referring to 
the sense that individuals see themselves as part of a group and there are some 
shared characteristic which is salient. The second component is 'consciousness', 
which are 'cognitive frameworks' broadly include not only political consciousness 
and relational networks, but also its 'goals,"means, and the environment of action' 
(Melucci, 1989, pp.35). Finally, the third component of collective identity is a 
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direct opposition to the dominant order. 
The formation and maintenance of collective identity is a dynamic process which 
requires a network of active relationships between actors. Evans and Boyte (1986) 
developed a concept of 'free space', which is defined 'by their roots in community, 
the dense, rich networks of daily life; by their autonomy; and by their public or 
quasi-public character as participatory environment which nurture values 
associated with citizenship and a vision of the common good' (pp. 20). As an 
unrestricted space, is the Internet capable of acting as a 'free space' to provide a 
platform for articulation of collective identity? To answer this question, it is 
important to solve the classical paradox: how can a socially isolating medium 
reinforce a sense of collectiveness? Thus, next section will present the argument 
in solving this paradoxical question. 
Identity formation in computer-mediated communication 
Early studies of computer-mediated communications (CMC) always undermines 
its social and normative influence on individuals because it is low in social 
presence, lack of information feedback, social influence cues and nonverbal 
involvement (Kiesler, Siegel，& McGuire, 1984). Some scholars, however, argues 
that the anonymity and isolation in CMC does not reduce its social influence. In 
• • 
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fact, researches showed that strong social attraction towards a group can be 
achieved even its members are isolated and anonymous (Spears et al, 1990, Lea et 
al, 2001). With the illumination of the Social Identity model of De-Individuation 
effects (SIDE model), Brunsting and Postmes (2002) suggested that the Internet is 
able to mobilize collective actions, it not only offers people a chance to organize 
and unite in sophisticated and powerful ways, but also accentuate the common 
identity in an heterogeneous group. The SIDE model argues that social influence 
is not merely external but also internal, as individuals internalize many aspects of 
social world through social identities. Social identity refers to individuals' 
self-definitions that derive from a particular group membership. Thus, it 
demonstrates that individuals' behavior can be ‘social，even they are isolated from 
direct influence of others in their group (Spears et al., 1990). Based on this 
argument, CMC is an ideal communication mode to express social identity as the 
individuality is pushed to the background. More importantly, the Internet enables 
the less powerful groups to express views that are opposing or challenging the 
powerful parties such as government, political leaders and big corporations. 
Apart from the cognitive effect related to the issue of self-definition of social 
identity, the depersonalization effect, suggested by the SIDE model, also 
contributes to explain the power of the Internet to reinforce a strong common 
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identity. On the Internet, individual differences can be played down because of the 
anonymous and isolated nature of CMC, in turn group salience is enhanced. In 
other words, when individual differences with the group are blurred, unity of the 
group is reinforced (Sassenberg and Postmes, 2002). Therefore, the Internet is 
expected to be an empowering platform for formation of social identity and 
preparation of collective action. Under appropriate circumstances, the Internet 
may be able to mobilize people and stimulate collective actions (Bnmsting and 
Postmes, 2002). 
The Internet as a social movement medium 
Most studies exploring the use of the Internet in social movements focus on its 
instrumental function, as the most obvious strengths of CMC are its high speed 
and low cost of communication among distant individuals. The instrumental 
function of the Internet can be best illustrated by the Zapatista movement in the 
southern state of Chiapas in Mexico. The Zapatistas were mainly Indian peasants 
who were exploited by the Mexican government. In 1992 and 1993, they were 
mobilized peacefully against a newly launched unfair policy. With a strategic use 
of telecommunications, videos as well as the Internet, their movement was raised 
to the eyes and ears of the world. The Zapatistas movement was finally successful 
to force the Mexican President, Carols Salinas de Gortari, to negotiate by January 
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1994. The key contribution of the Internet in this movement led Castells (1997) to 
term it as ‘the first informational guerrilla movement.' 
On the other hand, the 'symbolic' function of the Internet in building a collective 
identity also receives much attention from researchers. The power of the Internet 
in promoting decentralized communication and articulation of collective identities 
was well elaborated by Lee (2003) in his Habermasian analysis of democracy, 
new social movement and the Internet. Lee argued that the good use of the 
Internet by new social movements is not only theoretically consistent but also 
empirically supported. New social movements, as described by Habermas (1996), 
patrol the boarders between the system and lifeworld, protecting the 'grammar of 
ways of life,' and also protecting civil society from invasions by the system. In 
which, the Internet may act as an informal public sphere, permitting unrestricted 
communication and allowing the articulation of collective identities. Habermas 
(1987) developed a system/lifeworld dichotomy to thoroughly discuss the role of 
the public sphere in generating communicative actions. He argued that the 
lifeworld, which is 'a reservoir of taken-for-granteds, of unshaken convictions that 
participants in communication draw upon in cooperative processes of 
interpretation' (pp.124), struggles against overextensions of the systemic 
imperatives of money and administrative power. He used the phrases of 
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'colonization of the lifeworld' to refer the crisis of 'system' penetrating into 
'lifeworld', through legislation and subversion of communicative rationality. To 
differentiate, the lifeworld is based upon communicative rationality, coincidental 
with the ‘original，mode of language, whereas the system is based upon 
instrumental rationality, coincidental with a mode of language that is 'parasitic' 
upon the original. Whereas communicative action offers the possibility of 
rationally motivated consensus and the public sphere is exactly the social space 
for generating the communicative actions (Habermas, 1996). In sum, Lee (2003) 
believed that the informal, decentralized and unrestricted features of the Internet 
fit perfectly with the requisite characteristics of new social movements which are 
non-hierarchical, open protocols, open communication, and self-generating 
information and identities. Hence, the Internet serves ideally to preserve the 
lifestyles and identities of the civil society and enabling it to assert itself against 
systemic imperatives. 
Besides theoretical argument, the success of the transnational campaign of •‘ 
Anti-sweatshop against Nike Corporation also demonstrated how the Internet 
facilitates the building of collective identity and serves as a mobilizing resource 
(Carty, 2002). From 1970s to late 1990s, Nike experienced tremendous growth 
and dominated the global athletic footwear and apparel market. Its success, 
32 
however, is partly fueled by the use of low-wage labor in developing countries 
which is highly condemned by First World activists in 1990s. In the mid-1990s, 
scholars, labor rights activists, and journalists began citing numerous systematic 
violations of workers' rights in Nike factories, such as unfair wages and, safety 
deficiencies in working environment, etc. Information regarding these corporate 
abuses has spread rapidly through cyberspace, brought bad publicity to awareness 
and facilitated mobilization among diverse spectrum of activists around the world. 
The anti-Nike campaign took a form of 'globalized identity polities' which 
included youth groups, women's group, Asian groups, etc. Though fragmented, 
these different concerns, ranging from workers' rights to sexism issues of female 
labors, were channeled into a cohesive focus. This coalition with vast identities 
condensed into a kind of new social movement to fight against transnational 
corporations in the virtual space. In 1998，Nike revenues and stock price dipped 
by nearly 50 percent and the company was forced to lay off 1,600 workers (Egan, 
1998). Though it is hard to prove whether the sales drop is totally influenced by 
this anti-Nike campaign, Carty (2002) still argued that, these micro-level forms of 
resistance somehow serve as a counter-hegemonic movement to combat with the 
macro-level trends. And these opposition could not have happened without the 
Internet, which clearly open up new possibilities for social relations to link the 
offline world. 
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To conclude, collective identity plays a significant role in mobilization of 
collective movement, whereas the Internet is expected to be a platform helping to 
foster a sense of collective identity and in turn, to mobilize for political actions. 
With the case ofYumkung.com, an online political community in Hong Kong, this 
study aims to empirically examine the capability of the Internet in identity 
building and investigate the extent to which collective identity can predict actual 
and intended political participation. Furthermore, in order to further understand 
the relationship between collective identity and the motivations shared by 
participants ofYumkung.com，the predictive power of gratifications to the three 
elements of collective identity will also be explored. Hence, the following 
research questions are addressed: 
1) What are the uses and gratifications associated with the use of yumkung.com 
in Hong Kong? 
2) Is there a collective identity developed in this community, according to the 
three identifications developed by Taylor and Whittier: 1) a sense of ‘we，； 2) a 
sense of consciousness; and 3) a culture opposing the dominant order? 
3) How demographics, gratifications, past political participation, and Internet 
� usage predict collective identity among the participants of Yumkung.com? 
4) To what extent can demographics, past political participation, collective 
34 
identity, gratifications and Internet usage predict online and offline political 
participation? 
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Chapter 4 Cyberactivism in Hong Kong 
1 July Protest and Cyberactivism in Hong Kong 
The 1 July protest in 2003 has been marked as an important socio-political event 
recording over 500,000 participants. It rejuvenated the political discussions on 
political reforms in Hong Kong. Under the vigorous atmosphere in urging for 
democracy, a number of political discussion forums and pro-democracy 
communities emerged in the cyberspace. 
In the cyber world, there have been tremendous pro-democracy forums formed 
but only a few became very visible in the public because of their lack of exposure 
in traditional mass media. Among these forums, three camps could be identified: 1) 
the Intellectuals, like the 'Hong Kong Democratic Development Network'; 2) the 
Radical Activists, like the 'Anti-Tung solidarity, which are traditional social 
movement organizations which mainly use the Internet to disseminate information; 
3) the Cyber Generations, such as the 'Yumkung.com', which rely heavily on the 
Internet for communication. These kinds of activists are more self-initiated and 
loosely organized in the cyber spaces. 
Among the three camps, the Yumkung.com was chosen as the case study in this 
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research because of two reasons. Firstly, as mentioned, their resistances and loose 
organization seem to contain elements which are more likely to be viewed as a 
form of 'new' social movement as it involves a lot of identities issue and 
post-material pursuit. Secondly, unlike the other two camps which hold different 
kinds of offline event regularly, this community heavily relies on the Internet as 
the major communication tool so as to maintain member's sense of belongings 
and collective identities. Thus, the effect of the Internet becomes more intense, 
dominant and essential in articulating their identities. Therefore, its role can be 
examined more extensively. 
On top of theoretical contributions in examining the political use of the Internet, 
the attempt in documenting the voices striking for freedom and democracy among 
the youngsters during this critical moment adds the social significance to this 
project. With the promise of 'one country, two systems', a high level of speech 
freedom is by large granted and discussions in virtual spheres are never refrained. 
However, the challenges on the social structure from the civil society are highly 
questionable, especially under the increasing intervention from China. No matter 
these resistances are going to be sustained, or curtailed, this phenomenon is still 
worth documentation. 
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The Case: Yumkung.com 
Yumkung.com (音公館）was founded by a local pop music composer, Mr. Paul 
Lin in June, 2003. During the explosion of Severe Acute Respiratory Syndrome 
(SARS) in 2003, Lin wrote a number of political and subcultural songs, based on 
the melody of some popular Canto-pop tunes, to strongly satirize and criticize the 
Hong Kong government in a playful and humorous manner. These songs were 
widely spread through the Internet and even picked to be broadcasted by the 
program hosts of the Commercial Radio in Hong Kong. By 10 June, 2003, 
Yumkung.com was launched and netizens can freely download these songs from 
the site, as well as participated in the discussion forums. By April 2005, there 
were 9,706 members registered and 267,962 articles posted on the forum of 
Yumkung.com. Although the number of registered member was high, there were 
only around 500 stable participants in the forum, according to the daily IP record 
revealed by the webmaster. 
According to the mission statement posted on Yumkung.com，Yumkung.com 
positioned itself as a 'Healthy, Constructive, Caring and Funny community which 
was, at the same time, a pluralistic platform suitable for people to express their 
opinions freely'. Compare to other political forums, Yumkung.com was 
comparatively more visible and popular as the political and subcultural songs, 
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composed by Lin, were magnified and widely spread in traditional mass media 
before and after the 1 July Protest in 2003. Moreover, the exposure of Lin in mass 
media also helped to increase the popularity ofYumkung.com. Lin was a column 
writer in Apple Daily, a popular local newspaper, since 31 May 2003. The column 
was called 'Yumkung Post'(音公幸艮)and was published every Saturday and 
Sunday. Also, he was invited to be a program host of the 'Headliner', a satirizing 
political television program, produced by the Radio Television Hong Kong. 
YumkungvCom was consisted of several web-based bulletin boards, classifying 
into different categories such as political, entertaining and administrative. The 
bulletin board systems allow asynchronous interaction and thus the participants 
can interact without everyone gathering at a particular time. It also allows 
participants to create topical groups in which a series of messages can be strung 
together one after another. In Yumkung.com, the most recent posting 
automatically appeared at the main page of the web. All participants, with or 
without registration, were allowed to post messages on every bulletin broad before 
September 2004. However, the political bulletin board, i.e. 24 hour current affairs 
Chatting Comer, prohibited non-registered participants to post messages because 
of tremendous growth of 'irresponsible' messages posted by these non-registered 
visitors. 
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Workim team and the structure 
According to the webmaster, there were a total of 12 board members in 
Yumkung.com and all of them were volunteer workers recruited among the 
members in the cyber space. Among the working team, Paul Lin was the 
Webmaster with three Committee members, as well as eight moderators. The 
working team did not have regular offline meetings but there was an internal 
bulletin board, with restricted access, available for them to meet and exchange 
ideas. Moderators were responsible to solve technical problems for participants, 
and to monitor if there were messages with foul language or seductive elements. 
The Forum ofYumkung.com was consisted of four main areas: 
1) Yumkung Administrative building (音公行政大樓） 
2) Yumkung News and Current Affairs building (音公時事新聞大樓） 
3) Yumkung Recreation and Entertainment building (音公文娛綜合大樓） 
4) Yumkung Technical Support building (音公機樓） 
Yumkum Administrative buildim 
There were four pages within the Yumkung Administrative building which are: 1) 
Webmaster office (Important notice) — for releasing important news, such as the 
、 
rules and news update by the webmaster; 2) Webmaster，s office - for posting 
suggestions, questions, complains to the Webmaster; 3) Yumkung Post Column -
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for posting the column 'Yumkung Post' published on Apple Daily; 4) News 
Center - any news and comments on other news sources towards Yumyung.com 
will be posted here. 
Yumkuns News and Current Affairs building 
This was the most essential area in Yumkung.com as members can download the 
political songs and most of the political discussions appear here. This was also the 
most active area which recorded the most numbers of postings. According to the 
webmaster, this was the only building opened for non-registered members which 
means visitors could post their opinions without logging in. This 'building' was 
composed of five pages: 1) Political songs download corner - members can 
download the political songs rewrote by Paul Lin here, they can also release and 
share their own musical works with others in this page; 2) Political Songs Lyrics 
Database - a collection of lyrics of political and subcultural songs; 3) Political 
works Exhibition center - members can exhibit their creative works about current 
affairs here, such as video clips, photos, etc; 4) 24 hour current affairs Chatting 
Corner - members can share and discuss their opinions towards current affairs in 
this section. This was the most popular section with the highest number of 
postings recorded and those discussions are sometimes quite vigorous; and 5) 
News Forum (International Edition) - this was the English comer in which 
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members can share and talk about news in English. 
Yumkung Recreation and Entertainment buildim 
This building consisted of eight parts: 1) Yumkung Restaurant - this was the 
second most popular page in Yumkung.com, members can share any non-political 
topics here; 2) Yumkung Entertainment Center - for members to share 
entertainment news; 3) Funny and Playful Exhibition Center - for uploading 
non-political works like photos, video, etc.; 4) Yumkung Music School - for 
collecting articles and to share with members musical knowledge and teach them 
how to use music composing software; 5)Yumkung members. Corner- for 
members to share their personal profiles and websites; 6) Yumkung Sport Center -
for sharing sports news and related issues; 7) Yumkung Visitors ‘ Corner - for 
non-member to share non-political issues; and 8) Yumkung Labor Department -
it is an experimental area for members to share any information about the labor 
market. 
.K 
Yumkuns Technical Support building 
This building helped member to solve technical problems, as well as handling 
junk postings and messages which violated the rules ofYumkung.com. It was 
composed of four pages: 1) Technical Support Center - for members to raise 
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technical questions; 2) Recycle Center - repetitive and junk postings will be 
moved here; 3) Testing Center - for new comers, including members and 
non-members, to practice and test the functions ofYumkimg.com; 4) Yumkung 
Grey Area — messages which are vigorous and violating the rules, such as 




Chapter 5 Methodology 
Research Design and Sampling 
Methods of survey, content analysis and textual analysis were employed to 
investigate the behaviors of the participants ofYumkimg.com. Firstly, an online 
survey was posted on Yumkung.com during a period of three weeks before 1 July, 
2004. Forum participations were informed of this survey through the mailing lists 
of the webmaster. As it is impossible to obtain a random sample since the validity 
of the registered accounts could never be known and thus a convenience and 
self-selected sample is unavoidable, and acceptable for online surveys, including 
this study. 
The major disadvantages of online survey are the representation problems and 
sampling errors. Online surveys are usually accused of lacking representation of 
the total population since they exclude those who do not have access to the 
Internet. However, careful uses of the purposive sampling on the Internet may be 
representative of a specific subset of Internet users (Babbie, 1990). For this study, 
although the findings cannot be generalized to the Internet public at large, it does 
give insight into the online behaviors of those electronic forum users who are 
interested in politics. Next, the sampling errors generated by the non-probabilistic 
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sampling in this study were inevitable. It was because the traditional methods of 
data collection were not applicable to the online forum. In fact, this study tried to 
reduce the sampling errors in two ways. Firstly, in order to increase the credibility 
of the research, the webmaster of Yumkung.com was invited to endorse survey by 
announcing it formally on the forum. Secondly, besides posting the hyperlink of 
the questionnaire at a prominent position of the main page of the forum, the 
webmaster also helped to send invitations to all the members via email, asking 
them to take part in the survey. This helped generate a more representative sample 
in the forum because all the registered members, including those who did not visit 
the forum regularly, were informed about this survey. 
Survey Sample Profile 
The survey received 138 responses in which the majority were male (69%). About 
14.5 percent of the respondents were under 15，31.9 percent aged 15-20, 21.1 
percent aged 21-30, 22.4 percent aged 31-40，and 10.1 percent aged over 40. Most 
respondents received education of form five level (27.8%), followed by university 
level (21.1%), 18.8 percent received education of Form seven level, diploma or 
associate degree, and 10.5 percent of them were of post-graduates. For household 
income, 16.5 percent of the respondents had a monthly household income below 
HK$ 10,000, 35.4 percent earned HK$ 10,000 - 30,000 a month, and 26.3 percent 
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earned more than HK$30,000 each month. Moreover, majority of the respondents 
were heavy Internet users who go online everyday (72.9%). Although this is a 
self-selected sample, the profile of this sample, in terms of their frequency of 
posting, is similar to that of the population in Yumkung.com. Amongst all 
respondents, 51.4 percent were inactive members who posted less than 100 
messages since their registration, 29.7 percent were moderately active members 
who posted 101 - 500 messages, and 18.8 percent were active posters who have 
over 500 messages posted. 
Content Analysis 
Apart from the survey, a content analysis was conducted so to reveal a more 
multidimensional investigation. The content analysis was conducted on the '24 
hour current affairs chatting comer' of the forum. This session was selected 
because it was the 'core' bulletin board in Yumkung.com which recorded the 
highest numbers of discussions and the topics related to political issues or local 
current news. A total of 611 messages were randomly selected from 3,052 “ 
messages posted in the period from 1 June, 2004 to 30 September, 2004. One out 
of five messages were extracted and coded into 9 categories:!) News sharing; 2) 
’News generated discussions; 3) Self-generated discussions; 4) Call for political 
actions; 5) Internal Polling among members; 6) Information from other political 
4 6 
organization; 7) Political advertisements on election; 8) Seeking for political 
information; and 9) Information on past political events. The intercoder reliability 
was checked by inviting another coder to re-code 10 percent of the 611 messages, 
which were randomly selected, and an agreement of 82 percent was achieved. 
Textual analysis 
Moreover, a textual analysis was conducted to see if there was a collective identity 
built among the participants. In order to probe their opinions and feelings after 
joining the 71 rally in 2004，a thread titled ‘71 Diary' was posted by the researcher 
on 2 July, 2004. This thread was again endorsed by the webmaster and put on a 
prominent position on the main page of the forum which generated 38 responses 
from the users ofYumkung.com. 
To examine the collective identity formed during the two important political 
events of the 71 rally and the Legislative Council Election (Legco Election), the 
texts chosen for analysis were selected in the thread of ‘71 Diary', as well as the 
messages in the '2004 Legco Election Special Session' which was launched by the 
webmaster three weeks before the election on 12 September, 2004. 
Moreover, member's signatures posted during this period, i.e. three weeks before 
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the Legco election, were also under investigation so as to further understand the 
identity among the participants. The 'signature' function is a popular feature in 
online communication applications such as online forum, ICQ or MSN. As there 
is a lack of face-to-face encounters in CMC, these signatures help the users a lot 
in disclosing and expressing their personalities, thoughts or inner feelings. In 
Yumkung.com, registered members can create and attach their own signatures, in 
the forms of icons, images, photographs or texts. When the member posted a 
message onto the forum, his/her signature would also appear under the message. 
By studying these signatures, it can help to gain a more extensive interpretation on 
the collective identity formed in the Yumkung community. 
Measurement of variables 
Uses and gratifications of using Yumkung.com. Adapted from past uses and 
gratifications studies (Kaye and Johnson, 2004; Papacharissi and Rubin, 2000; 
Garramone et al., 1986; Fuentes, 2000)，twenty-two gratification statements were 
used in the questionnaire reflecting motives of surveillance, expression of political 
opinions, entertainment, sociability, voting guidance and provoking social change. 
Unlike previous research, provoking social change was a new dimension in this 
study because of the special nature ofYumkung.com. In addition to the literature, 
items were generated based on a pilot test performed on the forum which asked 
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the participants to write down their major motivations in using the forum. Three 
items were eliminated because of ambiguity. A 5-point Likert scale ranging from 1 
='strongly disagree' to 5 = 'strongly agree' was used. 
Collective Identity. Three constructs, composed of three to four items each, were 
used to measure the dimensions of ‘sense of we，，'consciousness' and 'opposition 
to dominant order', using a 5-point Likert scale ranging from 1 = 'strongly 
disagree' to 5 = 'strongly agree'. The items of each construct, scale reliabilities, 
item means and standard deviation are reported in Table 3. 
Past political participation in online and offline activities. The construct 
measuring past online political participation was composed of three items asking 
whether respondents had used the Internet to 1) spread messages striking for 
democracy, 2) join in signing petition online; and 3) post messages striking for 
democracy in the past twelve months. Similarly, the construct measuring past 
offline political participation was composed of three items asking whether 
respondents had joined 1) pro-democracy rallies; 2) pro-democracy 
demonstrations; and 3) pro-democracy signing petition in the offline world in the 
past twelve months. Both constructs used a 5-point Likert scale ranging from 1 = 
'never' to 5 = 'very often'. Cronbach's alphas for the constructs were .85 and .88 
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respectively. 
Intention of political participation in online and offline activities. The construct 
measuring intention of online political participation was composed of three items 
asking whether respondents would be intended to use the Internet to 1) spread 
messages striking for democracy, 2) join in signing petition; and 3) post messages 
striking for democracy in the coming twelve months. Similarly, the construct 
measuring offline political participation intention was composed of two items 
asking whether respondents would join 1) the coming ‘71 Rally' and 2) other 
pro-democracy demonstrations or rallies in the coming twelve months. Both 
constructs used a 5-point Likert scale ranging from 1 = 'surely no，to 5 = 'surely 
yes'. Cronbach's alphas for the constructs were .87 and .82 respectively. 
Forum and Internet usage. Respondents were asked 1) how many hours a day and 
2) how many days a week they visited yumkung.com and access the Internet. 
Analytical Procedures 
Various analyses were employed to tackle the research questions. Firstly, to 
�examine the uses and gratifications associated with the use ofYumkung.com, a 
principle components factor analysis with varimax rotation was conducted to 
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determine the groupings of twenty-two gratification statements. In addition, a 
content analysis was used to further explore these gratifications. For the second 
research question, a textual analysis was performed to explore if there is a 
collective identity exist in the community. Furthermore, the mean scores of the 
three dimensions, namely ‘a sense of we', 'consciousness' and 'opposing 
dominant order', of the collective identity construct were calculated. To answer 
the third and fourth research questions, correlational and hierarchical regression 
analyses were run to determine how independent variables influence collective 
identity, as well as political participations. 
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Chapter 6 Results and Interpretations 
Gratifications of Yumkung.com from Survey 
A principal components factor analysis with varimax rotation was run. The factor 
analysis yielded five gratifications for participating in Yumkimg.com: 
surveillance/ provoke social change, entertainment, sociability, voting guidance, 
and expression of political opinion. Each factor had an eigenvalue of at least 1.0， 
explaining 71.42 percent of the variance (see Table 1). 
Table 1; Factor Analysis of Gratifications of Yumkung.com 
I participate in yumkung.com: Mean SD Factors 
1 2 3 4 5 
Surveillance/ 
Provoke Social Change 
To monitor officials and political 3.69 0.94 ^^^ 
parties through political discussions ‘ 
To monitor the government 3.73 1.03 .807 
To urge for democracy 3.90 0.97 .798 
To urge for universal suffrage for 3.62 1.06 ^^^ 
the Chief Executive “ 
To urge for election universal 3.77 1.05 ^gg 
suffrage for all legislators “ 
To monitor the government by 3.81 0.96 腳 
sustaining speech freedom ‘ 
To show discontent about the 4.07 0.94 ^^^ ^^q 
society • 
Entertainment 
To have fun at Yumkung.com 4.26 0.81 .840 
To be entertained at Yumkung.com 4.00 0.88 .788 
To enjoy surfing Yumkung.com 4.20 0.81 .690 
Sociability 
To meet new friends 3.07 0.85 .835 
To chat with members 3.41 0.99 .748 
To keep contact with members 3.11 0.94 .679 
Voting Guidance 
To help me to choose among the 3.04 1,04 ^ 
* 1 • 1 .oUD 
candidates 
To leam more about political parties 3.39 0.94 ^^^ 
before election ‘ 
• To Seek news on politicians 3.77 0.85 .560 .460 
To help me to make voting decision 2.79 1.03 .452 .489 
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Expression of Political Opinion 
To express political opinions 4.21 0.85 .860 
To discuss political issues 4.11 0.76 .724 
Eigenvalue ^ L^ 
Variance explained (%) 37.14 11.94 10.00 6.75 5.59 
Cronbach's alpha .92 .83 .74 .73 .75 
Scale used: 1= Strongly disagree; 2= Disagree; 3= Neutral; 4= Agree; 5= Strongly Agree; 
N=138 
The first factor 'surveillance/ provoke social change' was consisted of seven items 
reflecting how Yumkung participants use the forum as a channel to monitor the 
government as well as to urge a democratic change in the society such as the 
universal suffrage for the Chief Executive and Legislative Council. This factor 
had an eigenvalue of 7.06 and explained 37.14 percent of the total variance. The 
reliability of this factor as indicated by Cronbach's alpha was .92 and the mean 
score was 3.80. 'Entertainment' was the second factor, having an eigenvalue of 
2.27 and explaining 11.94 percent of the total variance. It was consisted of three 
items revealing Yumkung.com as an entertaining site. The mean of these three 
items was high at 4.15 showing that Yumkung.com served as a channel for 
members to have fun, entertainment and enjoyment. The Cronbach's alpha of this 
factor was .83. ‘Sociability，was the third factor (eigenvalue = 1.90，10% of 
variance). It included three items characterizing Yumkung.com as a platform to 
meet, chat and keep contact with other users. The Cronbach's alpha of the three 
items was .74 and the mean was 3.20. The fourth factor, ‘voting guidance' 
(eigenvalue = 1.28，6.75% of variance), contained three items illustrating 
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yumkung participants who would use the site to aid them to vote and learn more 
information on the politicians. The mean score of the four items was 3.25 and the 
Cronbach's alpha was .73. 'Expression of political opinion' was the fifth factor 
(eigenvalue = 1.06，5.59% of variance). It was composed of two items 
demonstrating that Yumkung.com is used as a channel to express and discuss 
political issues. The mean score was high at 4.16 and the Cronbach's alpha 
was .75. 
Gratification of Yumkimg.com from Content Analysis 
Apart from the survey, a content analysis was conducted to reveal how the 
participants use the forum to achieve their goals by studying what kinds of 
messages were posted (see Table 2). It was found that 42.2 percent of the 611 
sampled messages on the '24 hour current affairs chatting comer' were 'news 
generated discussions'. These threads of messages were discussions initiated by 
news quoted from mainstream media. This is a usual practice among the 
participants who prefer to express their opinions riding on the news reported by 
mainstream media. Among these ‘news generated discussions', 14.8 percent were 
discussions regarding the Legco Election, 7.4 percent were local political issues 
discussions, and 5.6 percent were about local current issues. Discussions 
regarding 71 Rally and June 4 protest accounted for 2.7 percent and 1 percent 
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respectively. Also, 14.5 percent of the total sampled messages were 'news 
sharing'. The combination of'news generated discussions' and 'news sharing' 
messages accounted for 56.7 percent of the total messages. To review their 
sources, it was found that 34.2 percent were extracted from Apple Daily, 26.1 
percent from Ming Pao, 4.7 percent from Tai Kung Pao and Wen Wei Po，4.1 
percent from Sing Tao，3.7 percent and 2.7 percent from the Sun and Oriental 
daily respectively^ Messages sourced from foreign website or newspaper 
accounted for 2 percent only and 2.7 percent of the messages were originated 
from news websites or newspapers of China. Thus, it is obvious that the Yumkung 
participants rely heavily on the local mainstream media to provide them symbolic 
resources for political deliberations. 
,I 
Note 
‘Lee (2000) classifies Hong Kong newspapers into: 1) elite-oriented information papers, 2) 
mass-oriented story papers, and 3) leftist papers controlled by the Chinese government. Ming Pao 
belongs to the first category. Apple Daily, Oriental daily, the Sun and Sing Tao are representatives 
• of mass-oriented story papers. Tai Kung Pao and Wen Wei Po are classified as leftist papers. • 
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Table 2 
Results of content analysis on 
‘24 hour current affairs chatting corner，of yumkung.com 
Category (%) Sub total (%) 
News generated discussions 42.2 
• news on Legco Election 14.8 
• local political news 7.4 
• local news 5.6 
• China and Taiwan news 3.8 
• local political commentaries 3.5 
• news on regarding 71 rally 2.7 
• foreign news 2.2 
_ news on 4 June 1.0 
• Others 1.2 
Self generated political discussion 25.8 
• Discussions on Legco Election 11.3 
• express political opinions 4.9 
_ express discontent 4.0 
• Others 5.5 
News sharing 14.5 
Call for political actions 5.7 
Polling 3.0 
Information from other political organizations 3.0 
Political advertisement on election 3.0 
Seek for political information 1.1 
Info on past political events 0.7 
Others 1.0 
Total: 100% 
(n = 611) 
Besides these sharing of news and news generated discussions, 25.8 percent of the 
sampled messages were self generated discussions. Within this category, these 
discussions were dominated by those chats on their voting strategies before the 
Legco election (11.3%). Whilst 4.9 percent were opinions expressed on political 
issues and 4 percent were discontentment expressed towards the government 
officials and politicians. However, only 5.7 percent were messages calling for 
political actions, 3 percent were internal polling among members on political 
56 
issues, 3 percent were information from other political organizations such as the 
'People's Radio Hong Kong'. Another 3 percent were political advertisements for 
candidates during the Legco election, 1.1 percent were messages posted by 
members to seek for political information and lastly, only 0.7 percent were 
information on past political events, e.g. the 4 June demonstration. 
Since the content analysis was conducted in the '24 hour current affairs 
Chatting Comer', most of the discussions, as compared to the gratifications from 
the survey, were for political rather than entertaining and social purposes, and thus 
it may not help to contribute to explain the motives of 'entertainment' and 
'sociability'. However, it aids to understand and interpret the motives of 
‘surveillance/provoke social change', 'voting guidance' and 'expression of 
political opinions' more thoroughly. Firstly, the high mean score of the motive 
'expression of political opinion' in the survey was consistent with the dominating 
68 percent of the combination of categories of 'news-generating' and 
'self-generating' discussions in the content analysis results. It revealed that 
‘expressing political opinions' was an important motive demonstrating the 
participants are making good use of the unrestricted spaces provided by the online 
‘forum. 
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Secondly, it is also believed that the motives of 'surveillance/ provoke social 
change' as well as 'voting guidance' are also achieved by these political 
discussions generated by news and participants themselves. As reflected by the 
categories of news generated discussions, the most discussed topics were Legco 
election (14.8%) and political news (7.4%). Thirdly, it demonstrated that the 
participants counted on the mainstream media to monitor the government and 
politicians and use the news as symbolic resources for their deliberations. They 
either supported or rejected these mass media news frames so as to aid their 
expression of opinions and they seldom raised alternative issues which were out 
of the agenda of the mainstream media. On the other hand, the self-generated 
discussions, without using news from media as a basis, were found to be 
dominated by discussions on Legco Election (11.3%). It indicated that the 
participants were very much concerned with the election and keen to be involved 
in the political events. In short, it was found that the most dominated activities 
carried on Yumkung.com were political discussions, either generated by 
themselves or from other media. Users can freely comment on government 
policies, discuss their voting strategies, and express discontentment towards the 
government officials and politicians. With these 'resisting strategies', they tried to 
�accomplish their goals of surveillance, provocation in social changes and 
guidance for voting. 
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However, it is surprising to note the low percentage of calling for political actions 
(5.7%), information posted by other political organizations (3%), and political 
advertisement on election (3%). As an 'alternative' medium, the Internet is always 
expected in serving instrumental functions of providing alternate news from non 
mainstream news media or independent organizations, but the content analysis 
suggested that the participants and other political parties seldom used the site to 
call for political actions or posted alternative information to achieve their political 
goals. 
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Collective Identity from Textual Analysis 
Results from the survey and textual analysis were used to illustrate if there is a 
collective identity developed in this forum. The collective identity was 
operationalized into three elements: 1) a sense of ‘we，； 2) a consciousness; and 3) 
an oppositional culture towards the dominant order, according to Taylor and 
Whittier (1992). 
A sense of 'we ‘ 
The existence of a sense of solidarity within Yumkung.com was obvious in both 
the findings in the survey and textual analysis. From the survey, the four items, 
with an alpha of .76 and a high mean score 3.72 in the construct, reflected their 
strong sense of belongings towards Yumkung.com (see Table 3). Furthermore, a 
strong solidarity could be revealed from the text posted by the participants. They 
always used ‘we，whenever they shared their political experience or discussed 
their voting strategies. The notion of ‘we-ness’ here was not only referred to the 
group ofYumkung.com, but also the community of the so-called '71-generation' 
or 'pro-democracy generation'. This implied that they perceived automatically 
Yumkung.com as a site to gather like-minded people in the 'pro-democracy' 
community. 
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Table 3: Mean scores for the three dimensions of collective identity 
I t ^ SD 
Mean 
A sense of We* (Mean = 3,72; Cronbach ’s alpha =0,76) 
I have a sense of belongings towards Yumkung. 3.66 0.96 
I am glad to be a member of Yumkung. 4.20 0.83 
I feel that I have a strong tie with Yumkung members. 3.13 1.03 
Other Yumkung members and I have a same goal to strike 3.87 1.01 
for democracy. 
Consciousness (Mean = 3.89; Cronbach，s alpha =0.86) 
I feel that I am one of the democratic fighters in Hong 4.00 0.98 
Kong. 
I am along the same line with those who are striking 3.75 1.02 
democracy. 
I am proud to be one of the members fighting for universal 3.93 1.04 
suffrage. 
An Oppositional culture toward the dominant order 
(Mean =3,99 ； Cronbach alpha =0.67) 
I believe every citizen has the power to change the 4.13 0.91 
political environment. 
Uniting the power of people can change government 3.92 1.04 
policies. 
Participating in political events is meaningless because one 2.07 1.09 
person can change nothing. (R) 
Scale used: 1= Strongly disagree; 2= Disagree; 3= Neutral; 4= Agree; 5= Strongly Agree 
In the thread of ‘71 Diary', participants again frequently used the words ‘we’， 
'our' and ‘us，to illustrate the sense of ‘groupness，： 
'(1 July of) this year is much hotter than last year, but there are � 
more people joining. This is our pride - let's give a big hand to 
all old and new friends! It is because we have planted the seeds 
’ for our offspring 
Our future generations will witness the fruits of our seeds. ‘ ** 
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There should be at least 300,000 people joining the rally which 
demonstrated the power of the people! We are proud of Hong 
Kong and let's join hand and work hard for tomorrow! '** 
'The 71 rally has showed again our desires for democracy and 
liberty! .... I, "rebellious citizen ah ngou’(习民亞牛-nickname 
in yumkung), now make an appointment with all of you here. Let 
us meet on 1 July next year!，** 
Also, the solidarity could also be traced in the discussions regarding their voting 
strategies before the Legco Election: 
'We shouldn 't waste any more time to discuss the exact number of 
people in the 1 July rally. Let us talk about our voting strategy 
once the list of candidates is confirmed. ‘ ** 
'Let us fully use every vote! Use our votes to express our discontent 
towards the government and Tung Chee Wah. Otherwise, there will 
be no more hope to sweep away these parasites! ‘ ** 
Again, the ‘we’ here most often referred to participants who supported democracy 
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and direct election. However, this sense of ‘we-ness’ was sometimes spited as 
there were some arguments among supporters of Long Hair, the Democratic Party 
and the Democratic Alliance. 
‘It 's non-sense for the Democratic Party to arrange Cyn Ho to the 
Kowloon West district! Everybody, we have to be reflexive 
and think again whether we still need to support these democratic 
party people.，** 
Though sometimes there were 'internal arguments' and pluralistic viewpoints 
among the groups, it was still argued that there was a strong solidarity in this 
group as the data revealed that they would immediately line up together whenever 
there was a common enemy, say, the Liberal Party or the Democratic Alliance for 
Betterment of Hong Kong (DBA): 
'Let's stop arguing! We have to ask more friends to support 
Long Hair as well as the 1 July Alliance. And let see if Wong 
Shing Chi can finally defeat James Tien. '** “ 
Consciousness 
� T h e second component of collective identity is consciousness which refers that 
the individuals are sharing a common interpretive frameworks and goals. As 
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Yumkung.com was composed of so called a ‘71 generation', it would be easily to 
understand that their shared interpretive frameworks regarding their values and 
aspirations were very strong. Another 3-item construct was used to measure their 
consciousness in fighting for democracy. The high mean score (3.89) of the 
construct, with an alpha of .86, demonstrated that the respondents were keen to 
strike for liberty as well as a more democratic political system (see Table 3). In 
addition, the collective consciousness was also explicitly reflected in the messages 
discussing about the 71 rally and the Legco election. 
'On 1/7/04, Hong Kong people have shown what the 'Hong Kong 
core values'are! No matter how serious the suppression from the 
China government is, our will in pursuing democracy and freedom 
will not be changed! ‘ ** 
'In order to make our claims explicit, we are willing to act and 
sweat. We use our legs to vote, vote against the poor management of 
the SAR government; We use our hands to raise the card, raise the� 
yellow card to warn the unqualified government officials; We use 
our mouth to shout, shout for freedom and democracy for us and 
� our future generations! ‘ ** 
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From the messages posted regarding the Legco election, participants had a clear 
vision and they believed that their votes were capable to improve the situation by 
bringing more 'democratic' candidates into the Legislative Council. 
'I prefer to vote LongHair since he can at least bring new impacts 
to the Legislative Council You can see Democratic Party (DP) is 
too inflexible and stubborn, so this act can serve as a warning to 
them! Besides kicking out the DAB, we have to remind the DP to 
work hard, otherwise voters will kick them away as well ‘ ** 
'(W^) cannot submit to the 'Leftist Dog'! 
Democratic election is something we need to fight for, we cannot 
get it by begging. ‘ ** 
An oppositional culture towards the dominant order 
An oppositional culture towards the dominant order is the third component of 
collective identity, as defined by Taylor and Whittier (1992). In this study, the 
dominant order mainly refers to the authority of the local and Chinese government, 
instead of the dominant ideology in the society. Thus, the oppositional resistance 
� i n this study was very similar to the concept of efficacy, which measured whether 
participants believed that they could demonstrate an opposition towards the 
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political powers. 
From the survey findings, the 'opposing the dominant order' construct was 
measured with three items, yielding a high mean score of 3.99 and a reliability 
of .67. This gave a strong support to the notion that the participants believed that 
they were able to oppose the dominant order. 
Apart from the survey findings, the textual analysis also reflected that the 
community had a strong opposition towards the Hong Kong SAR government as 
well as the Communist Party. For example, they believed that the 71 rally was an 
oppositional act which helped to force the government officials to open their ears 
to the citizens: 
'Under the current political system, going (to 71 rally) cannot help 
much. However, if I don ’t go (to 71 rally), the government will think that I 
indeed submit to them. I chose to go so as to show that I was only 
forced to agree with them, but not really submitting to them! (Not going 
to the rally) may be interpreted as 'there 's nothing happening in 
Hong Kong'. That's the main reason for me going to the 71 rally in 
， the past two years.，** 
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'It，s really hot to walk on the street but why do I still have to go (to the 
71 rally)? It is because I have demands for the government. I 
wish that through participating in the rally, the government can hear citizens ‘ 
demands! If there is nothing improved in the coming year, I will 
definitely go again! ‘ ** 
Besides, there were also a lot of criticisms towards the power center of the China 
Communist Party, revealing from some vigorous messages: 
'It's 99.9% a lie. Communists have no laws!‘ ** 
‘Don 't underestimate the 'power 'of the Communist Party, they 
cannot twist all the facts. Don 'tyou remember what happened in 
June 4, 89?'** 
'15 years ago, there was a slogan "Today's China will be 
tomorrow ’s Hong Kong ". It is now unfortunately turned to be ‘ 
true. But we should not fear, remember 64.71.912^, we have to 
sweep away the extreme Leftists on these days! ‘ ** 
Note 
2 64 refers to the Tiannanmen Square incidence' 71 refers to the Rally on 1 July; and 912 refers to 
the Legislation Council Election on 12 Sep, 2004. ‘ 
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'In order to resist the extreme communists, all people have to 
learn to be journalists and bring along DV cameras and digital 
recording systems. We have to capture every act of them and 
reveal them to the world. ‘ ** 
In addition to the analysis of the messages, the strong opposition among the 
participants can also be revealed from their signatures. As these signatures were 
used by the members to express their feelings or opinions, they therefore can 
reflect the very unique type of resisting strategy used by the Yumkung participants. 
It showed that they tend to deliver their opposition in a very playful, humorous 
and ironic way. Thus, by studying these interesting and creative signatures, the 





Signature A was used by a Yumkung member before the period of Legco Election. 
An image resembling a dialogue box of the Microsoft Office was used in this 
signature. In this dialogue box, a command ‘Are you sure to delete the 
"Democratic Alliance for Betterment of Hong Kong (DAB)"?' was raised. 
However, unlike the normal Office dialogue box, only the Option ‘Yes!!!’ was 
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available. Revealing from this signature, the member demonstrated clearly his 
opposition towards the DAB, a pro-China political party. At the same time, he also 
intended to provoke others not to vote for DAB by posting this signature before 
the Legco Election. Dissimilar to previous ‘old-fashioned’ and direct voting 
persuasion, the member employed a very playful and creative approach to express 
his discontent and political stance. Therefore, this interesting and creative 
signature can clearly demonstrate the unique opposition culture in the Yumkung 
community. 
J ^ . . — . . . i Signature B 
Signature B was another good example to illustrate the distinctive nature of 
opposition in the Yumkung community. This signature was a retouched 
photograph of Philip Wong Yu-hong, a legistalor and a hard core supporter of the 
’ government policies. To flilly interpret this signature, it has to understand the 
• story behind: on July 9, 2003, i.e. eight days after the 71 Rally, 50,000 
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demonstrators gathered around the Legislative Council building to ask for a better 
performance from the government. On that night, Philip Wong was filmed raising 
a middle finger toward the crowd on an official minibus. Despite of his swift 
apology, this rude gesture has irritated the pro-democracy citizens. Riding on this 
incidence, a Yumkung member retouched Philip Wong's image and turned it to be 
his signature. The member used 'Paint', a drawing tool included in the Microsoft 
Office, to touch up the photo so as to satirize and attack the legislator. 'I put his 
mouth a bit lower in order to make him look more like a dog!' The Yumkung 
member claimed. To further criticized and made jokes on Philip Wong, the 
member added a rhymed Cantonese slogan on the photo, which was ‘The one who 
has a middle-finger, eat shit for his dinner!'**. The two examples of the 
signatures illustrated that a strong opposition, executed in an iconic and humorous 
manner, does exist in this online community. 
To conclude, evidences from both the survey and the textual analysis data seemed 
to support strongly that an opposition culture to the dominant order in � 
Yumkung.com does exist, though their claims may not be fully supported and 
their opinions tend to be emotional. To sum up, it is convinced that Yumkung.com 
� i s effectively fostering a collective identity among members. 
(** author's translation from Cantonese) 
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Correlational Analysis of Collective Identity 
After the analysis on the existence of collective identity in Yumkung.com, this 
section presents variables that were found to be significantly related to collective 
identity in the perspectives of ‘a sense of we', ‘consciousness’，and 'opposing 
dominant order'. Thus, correlational analyses were run to examine the 
relationships between collective identity and demographics, gratifications, past 
political participation, usage of political forum, and Internet use. (see Table 4) 
Correlational analyses results in Table 4 showed that gratifications such as 
'surveillance/ provoke social change' (r = .43, p < .001)，'entertainment' (r = .43， 
p < .001)，‘sociability，(r = .39，p < .001), and 'expression of political opinions' (r 
=.31, p < .01) were significantly related to the 'sense of we’ dimension of 
collective identity. 'Surveillance/ provoke social change' was also significantly 
linked to the dimensions of 'consciousness' (r = .67，p < .001) and ‘opposing 
dominant order (r = .53, p < .001). Furthermore, significant and positive 
relationships were also found between 'expression of political opinions' and the 
dimensions of 'consciousness' (r = .31，p < .001), as well as 'opposing dominant 
order' (r = .29，p < .01). These results demonstrated that 'surveillance/ provoke 
social change' and 'expression of political opinions' gratifications were 
�s igni f icant ly correlated to all three dimensions of collective identity, whereas 























































































































































































































































































































































































































































































































































































































































































































































































































Such findings may be explained by the nature of the forum that Yumkimg.com is 
not entirely politically oriented but it is also used by members to chit chat, 
download political tunes, and share interesting political and non-political works. 
Thus, the use of yumkung.com for entertaining and social purposes could in fact 
help consolidate the sense of belongings among members. On the other hand, 
since the components of'consciousness' and 'opposing dominant order' are more 
politically oriented, they are therefore linked only to the more politically oriented 
gratifications. However, there was no significant relationship found between 
'voting guidance' and the three dimensions of collective identity. This may be due 
to the high percentage (45.9%) of non-voter among the respondents who were too 
young to register. 
In addition to gratifications of political forum use, past participations in both 
online and offline political actions were also found to be significantly related to 
collective identity. Participants, who involve more in online political activities in 
the past, tend to have a stronger 'sense of we，(r = .41，p < .001)，'consciousness' 
(r = .52, p < .001), and 'opposing dominant order' (r = .38, p < .001). Similarly, 
past participation in offline political actions and the three dimensions of ‘a sense 
� o f we，(r = .45, p < .001), 'consciousness' (r = .57，p < .001) and 'opposing 
dominant order (r = .41，p < .001) were also significantly correlated. 
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Furthermore, usage of the political forum was significantly tied to ‘a sense of we’ 
and 'consciousness'. This means that the more days per week (r = .26, p < .05) 
and more hours per day (r = .25, p < .05) the respondents visit the forum, the more 
likely they are having a stronger solidarity. Also, the more hours per day (r = .18， 
p < .05) the respondents visit the forum, the more likely they are having a stronger 
consciousness in fighting for democracy. 
However, there was an absence of a significant correlation between demographics 
and collective identity. It could be explained by the anonymous nature of the 
Internet, in which their sense of ‘groupness，is not influenced by their personal 
backgrounds. On the other hand, the lacking of correlations between usage of the 
Internet and collective identity may be due to the high penetration and heavy 
usage of Internet among the respondents. 
Predictors of Collective Identity 
From the results of hierarchical regression analyses in Table 4, it was indicated 
that significant predictor variables for collective identity were located only in both 
the gratifications and past political participation blocks. In the gratifications block, 
� ' survei l lance/ provoke social change' (P = .37，p < .001)，'entertainment' (p = .45, 
p < .001)，'sociability' (p = .37，p < .001)，and 'expression of political opinions' (p 
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=.19，p < .05) were found to be significant predictors for the 'sense of we’ in the 
online forum. 'Surveillance/ provoke social change' also significantly predicted 
the perspectives of'consciousness' (P = .54, p < .001) and 'opposing dominant 
order' (P = .42, p < .001). Besides predicting the 'sense of we', 'entertainment' 
was also significantly linked to the 'consciousness' perspective (p = .15, p < .05). 
Furthermore, 'expression of political opinions' was significantly predicting 
‘consciousness，((3 = .16, p < .05) and 'opposing dominant order' (p = .23，p 
< .05). 
It is interesting to note that 'entertainment' was a significant predictor of 
'consciousness'. One possible explanation maybe that the nature of the political 
tunes, which is considered as an important entertaining element of the forum, 
actually contains a strong pro-democratic ideology. The閱 findings suggested that 
motives of 'surveillance/ provoke social change' and 'expression of political 
opinions' were powerful predictors for all the three perspectives of collective 
identity. On the other hand, social purpose was found to predict only the 'sense of 
we，，while entertaining purpose could predict both the ‘sense of we' and 
‘consciousness，dimensions. Thus, participants, who are more eager to provoke 
societal changes and voice out their political views, share more easily with a 
common identity as they have a shared framework of vision, mission, and value. 
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At the same time, visiting yumkung.com for entertaining and social purposes are 
also essential elements to bind the group together through the process of building 
a sense of belongings towards the forum. 
In the block of past political participation, past offline political participation was 
found to be a significant predictor for the ‘sense of we，built in the forum (p = .18, 
p < .05)，but it explained only 2 percent of the variance. Past participation in both 
online political activities (p = .19, p < .05) and offline political events (p = .16, p 
< .05) significantly predicted respondents' consciousness. This block contributed 
only 5 percent of the variance. Comparatively, this result indicated that past 
political participation variables were far less powerful in predicting the collective 
identity than gratification variables. Despite the weak but significant predictive 
power of past political participation on 'a sense of we' and ‘consciousness’ 
dimensions of collective identity, past participation in both online and offline 
political actions failed to predict respondents' opposition towards the dominant 
order. ‘ 
In short, gratifications variables were found to be far more powerful predictors 
� t h a n the past political participation variables, which contributed 61 percent, 60 
percent and 36 percent in explaining the total variance of the 'sense of we，， 
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'consciousness' and 'opposing dominant order' respectively. In contrast, the block 
of past political participation accounted for only 2 percent and 5 percent for the 
dimensions of ‘sense of we' and 'consciousness' in the collective identity 
construct. 
Correlational Analysis of Past Political Participations 
In order to further investigate the political behaviors among the participants, 
additional correlation analyses were run to examine the relationships between 
'past political participations' and the independent variables such as demographics, 
gratifications, collective identity, usage of the forum, and Internet use (see Table 5). 
Bivariate results in Table 5 indicated that among the demographic variables, only 
gender (r = -.19，p< .05) was negatively correlated to the ‘past online political 
participation'. This suggested that male tends to be more actively involved in 
online political activities which may be due to their higher level of Internet use, as 
well as their higher political involvement. On the contrary, age (r = .23, p < .01) 
was the only demographic variable significantly related to 'past offline political 
participation'. Older participants tend to participate more actively in offline 
political events. However, it is important to note that close to 90 percent of the 
> respondents were aged under 40，thus 'older participants' here actually referred 
only to the middle-aged group. 
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Table 5 
Hierarchical regression of demographics, collective identity, gratifications, 
forum usage and Internet usage on past online/offline political participation 
^ , , . , , Past political participation 
Predictor Variables „ ,. p-： 丨厂^如.[ ~；~：； 
Online political actions Offline political actions 
r I P r B 
Block 1: Demographics 
Gender ( female=l) -.19* -.14 
Age .08 .23** .21" 
Education -.02 .06 
Household income -.13 -.08 
Adjusted .00 .06 
Block 2: Collective Identity 
a sense of we' .41*** .45*** 
consciousness .52*** .49*** .56*** .59*** 
opposing dominant culture -38*** -41*** 
Change in adjusted R^ .34 
Incremental adjusted R^ .37 .40 
Block 3: Gratifications 
surveillance/ .41*** .50*** 
provoke social change 
entertainment .07 -.02 
sociability 15 .11 
voting Guidance .13 .09 
expression of political opinions .43*** .22** .26** 
Adjusted F^ .06 .00 
Incremental adjusted R^ 40 
Block 4: Usage of political forum 
Weekly usage -30** .24** .09 
daily usage .27** .33 
Adjusted R2 -05. .00 
Incremental adjusted R^ .对 •卯 
Block 5: Usage of the Internet 
Weekly usage -.07 
daily usage -.02 -.16 
Change in adjusted r 2 00 ‘ .00 
Final adjusted R^ -48 40 
*p<.05; **p<.01;***p<.001; N=138 
Next, the three dimensions of collective identity were all found to be significantly 
related to respondents' past online and offline political participation. Participants 
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sharing a strong sense of common identity, in terms of 'a sense of we' (r = .41，p 
< .001)，'consciousness' (r = .52, p < .001)，and 'opposing dominant order' (r = 38， 
p < .001)，are more active to join online political actions. Similarly, participants 
were also found significantly active in offline political actions when they have a 
common sense of collective identity in all three perspectives, that is, ‘a sense of 
we' (r = .45, p < .001), 'consciousness' (r = .56, p < .001)，and ‘ opposing 
dominant order' (r = .41, p < .001). 
In the gratifications block, significant correlations were also found in 
'surveillance/ provoke social change' (r = .41, p < .001) and 'expression of 
political opinions' (r = .43, p < .001) with past online political participations. 
Similarly, respondents usingYumkung.com as a site for 'surveillance/ provoking 
social change' (r = .50，p < .001) and 'expression of political opinions' (r = .26，p 
< .01) are more inclined to take part in offline political events. 
In reviewing the relationship between forum usage and political participation, it 
was found that participants who have a higher level of weekly (r = .30，p < .01) 
and daily (r = .27, p < .01) usage are more likely to be active online, but NOT 
� o f f l i n e , political participants. However, no significant relationship was found 
between Internet usage and political participation and it may be again explained 
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by the heavy usage among the respondents. 
Predictors of Past Political Participations 
To investigate the mobilization power of the Internet, hierarchical analyses were 
run to examine the extent to which the demographics, gratifications, collective 
identity, usage of the forum, and Internet use can predict participations in online 
and offline political actions. Furthermore, in the following section, the predictive 
power of past political participation towards future intention of political 
participation will also be presented. 
Hierarchical regression results in Table 5 showed that the 'consciousness' 
dimension in collective identity block was found to be a powerful predictor 
towards both the online and offline participation, which explained 37 percent and 
34 percent of the total variance respectively. Next, the gratification and forum 
usage blocks were also significant predictors to online political participation, 
which accounted for 6 percent and 5 percent respectively. In contrast, the 
gratifications and forum usage blocks did not predict offline participation but the 
demographics variable of age did. The demographics block explained 6 percent of 
� t h e total variance. • 
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In the collective identity block, 'consciousness' towards the goal of fighting 
democracy was found to be a powerful predictor for both online (P = .49，p < .001) 
and offline ((3 = .59, p < .001) political involvement. Consistent with past studies, 
collective identity is a crucial element for mobilization in political actions; it is 
therefore not surprising to find that people with high consciousness as democratic 
fighters participate more actively in collective political actions (Gamson, 1992; 
Melucci, 1989). 
Next, gratification o f expressing of political opinion' (P = .22，p < .01) in the 
forum predicted the participations only in online political activities. It is 
interesting to note that web users who enjoyed speaking up in the cyber space are 
more likely to take part in online political actions but they may not be equally 
active in offline political actions. Similarly, weekly usage (p = .24，p < .01) of the 
forum was a significant predictor for online political participation only, which 
explained 5 percent of the total variance. It is easy to understand that active forum 
users are more likely to join online political actions since they are more immersed 
in the cyber environment and thus having more chances to be involved in online 
political activities. More interestingly, it seems that the Internet does not only 
serve as a site for mobilization but also a catalyst for social resisting actions to 
take place. 
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Finally, besides ‘consciousness，，age (P = .21, p < .01) was also a significant 
predictor for offline political participation. Among all the respondents, those 
middle aged ones tend to be more actively involved in political actions in the 
offline world. And this predictor accounted for 6 percent of variance. As a whole, 
regression equations explained 48 percent and 40 percent of the total variance for 
online and offline political participation respectively. 
Correlational Analysis of intentions for future political participations 
When intention for future political participation was used as the dependent 
variable, a block of past online/ offline political participation variables was added 
in the correlation and regression analyses, (see Table 6) 
Among the demographic variables, age (r = .32, p < .001)，education (r = .22, p 
< .05)，and household income (r = - .21,p< .05) were significantly related to 
online political participation, indicating that older, higher educated respondents 
who have lower household income are more eager to participate in online political 
actions in the future. Whereas, males have a higher intention to join offline 
political actions in the future (r = -.19, p < .05). 
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Table 6 
Hierarchical regression of demographics, gratifications, past online/offline political 
participation, collective identity, forum usage, and Internet usage on 
intention for future online/offline political participation 
n J. • , , . , , Intention for Future Political Participation 
Predictor Variables ^ 77-.~：~：： 1 ~ r r r ^~~：： 
Online political actions Offline political actions 
r I P r B 
Block 1: Demographics 
Gender ( female=l) -.15 -.19* 
Age .32*** .15 
Education 22* .21*** .06 
Household income -.21* - . 1 9 " -.14 
Adjusted r2 .17 .00 
Block 2: Past political participation 
Online political actions . 50*" .55*** 
Offline political actions .73*** .59*** .74*** .51*** 
Change in adjusted R^ -47 .58 
Incremental adjusted r 2 .64 .58 
Block 3: Collective Identity 
a sense of we' .33*** .39*** 
consciousness .47 … .21* .58 … .33 … 
opposing dominant culture .33*** .41*** 
Change in adjusted r 2 .02 .07 
Incremental adjusted R^ .66 .65 
Block 4: Gratifications 
Surveillance/ .42 … .45 … 
provoke social change 
entertainment -.03 .00 
sociability .13 .09 
voting Guidance -.03 .04 
expression of political opinions .18 22* 
Adjusted r2 .00 .00 
Incremental adjusted R^ 66 .65 
Block 5: Usage of political forum 
weekly usage -01 06 
daily usage -.01 -01 
Adjusted r 2 00 ‘ .00 
Incremental adjusted r 2 66 .65 
Block 6: Usage of the Internet 
weekly usage .01 —•03 
daily usage -.11 .13* -.13 
Change in adjusted r 2 02 .00 
.Final adjustedR^ ； 68 .65 
*p<.05; *V-01； ***p<-001； N=138 
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Next, respondents' past political participation were significantly related to their 
future participation intention. Those who had actively participated online (r = .50, 
p < .001) and offline (r = .73, p < .001) political actions in the past are more 
willing to join online actions in the future. Consistently, those active online (r 
=.55, p < .001) and offline (r = .74, p < .001) political participants also have a 
greater likelihood to join future political actions offline when the time comes. 
In the collective identity block, participants with a stronger 'sense of we', 
'consciousness' and 'opposition to the dominate order' are more intended to play a 
part in political actions in the cyber world (r = .33，p < .001; r = .47，p < .001; and 
r = .33, p < .001 respectively) and in the offline world (r = .39，p < .001; r = .58, p 
< .001; r = .41，p < .001 respectively). 
Users using the forum for purposes of 'surveillance/ provoke social change' have 
a higher intention for online (r = .42，p < .001) and offline (r = .45，p < .001) 
political participation. For those using the forum for expressing their political 
opinions are also more likely to participate in offline political events (r = .22，p 
< .05). 
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Predictors of intentions for future political participations 
From the hierarchical regression results in Table 6，it was found that collective 
identity was no longer the most powerful predictor towards future political 
participation. Instead, past offline political participation was substantially more 
powerful in predicting intention in joining future online and offline actions, 
explaining 47 percent and 58 percent of the total variance respectively. Activists in 
offline political actions, in particular, are more likely to get involved in both 
online (p = .59，p < .001) and offline (P = .57，p < .001) political activities in the 
future. These offline political participants can be considered as hard core political 
activists and thus it is unsurprising to have this finding. However, it is worth to 
note that only past offline participation predicts both online and offline future 
participation whilst past online participation fails to act as a significant predictor 
for both forms of participation intentions. It may be due to the fact that offline 
political events usually arouse more attention from the mainstream media and thus 
generating more symbolic meanings to the participants. Hence, a strong collective 
memory is recorded which acts as a strong motivator for their future political 
participations. 
� Although the predictive power of the collective identity block was found to be 
greatly reduced, it is still consistent with the previous regression tests that 
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'consciousness' significantly predicts respondents' intention in joining future 
online (p = .21, p < .05) and offline (P = .33, p < .001) political actions. And this 
predictor contributed 2 percent and 7 percent respectively in the explanation of the 
total variance. The consistency in the two regression tests demonstrated that the 
‘consciousness，element of collective identity was a strong and stable predictor for 
the mobilization of online and offline political activities. 
Apart from that, education (p = .21，p < .001) and household income (P = -.19，p 
< .01) were also significant predictors for cyber political participation intentions. 
Netizens with a higher education but a lower household income tend to be more 
active participants in online political actions. This block accounted for 17 percent 
in the explanation of the total variance. It seems that the respondents of the higher 
educated group joins more online political actions as they are more likely to be 
active users of the Internet. On the other hand, it is interesting to see that the lower 
household income group also has a higher intention to join online political actions. 
It may be explained by their higher level of discontentment towards the society. 
However, no variable in the demographics block was found to be a significant 
predictor for offline political participation intentions. 
In the block of Internet usage, it was found that participants with a higher daily 
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usage of the Internet are more inclined to take part in online political actions in 
the future (p = .13，p < .05). This predictor explained only 2 percent of the total 
variance. 
Finally, there was, surprisingly, an absence of predictor variables in the 
gratifications block to both actual and intended political participations. On the 
contrary, the gratifications block, in the previous section, was found to be very 
powerful in predicting collective identity. These results showed that gratifications 
seem to serve in predicting psychological affections instead of actual behaviors in 
collective political actions. Participants using online political forum for the 
purposes of provoking social changes and expressing political viewpoints tend to 
develop a stronger sense of collective identity in terms of the three mentioned 
elements. It demonstrates that the Internet can provide a platform to gather people 
having similar motives as well as values and identity. Consequently, the sense of 
collective identity can be further developed and cultivated in the cyber space. In 
turn, the sense of solidarity may further lead to actual political actions as it was 
found that the element of consciousness of collective identity is a significant 
predictor for both actual and intended political participation in the online and 
� offline contexts. ‘ 
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Chapter 7 Discussions and Conclusions 
Uses and Gratifications and its Theoretical Contribution 
In this study, five gratifications of using the online forum Yumkung.com were 
identified, they were surveillance/ provoke social change, entertainment, 
sociability, voting guidance, and expressing political opinions. Past uses and 
gratifications studies have found that entertainment, social utility, information 
seeking, guidance, surveillance, and curiosity were the motivations for political 
use of the Internet (Garramone et al, 1986; Kaye and Johnson, 2004). Thus, this 
study is consistent with past studies in identifying the gratifications in the 
dimensions of surveillance, entertainment, sociability and voting guidance. 
However, because of the unique nature ofYumkung.com when comparing with 
the political bulletin boards studied in the past, two new motivations were found 
in this study, namely 'provoke social change' and 'expressing political opinions'. 
As mentioned before, Yumkung.com was formed after the historical rally on 1 
July, 2003，it therefore cannot be classified as any other political discussion forum 
serving only for political chit-chatting or ideas exchanging. Inherited from the 
democratic appeal of the rally, Yumkung.com, intentionally or unintentionally, 
seeks to serve as a site for voicing out the request of democracy. Under this 
special historical context, it would be no surprise to see 'surveillance/ provoke 
social change' and 'expressing political opinions' as key motivations driving 
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participants to use the forum. 
The wide range of motivation dimensions of can be explained by the diversified 
content and components found on Yumkung.com. Although it is complicated, and 
even impossible, to associate component ofYumkung.com to each gratification it 
satisfies, as the participants just view the Web as a whole utility instead of 
separate components, it is still not hard to understand that the different parts of 
Yumkung.com are fulfilling different needs. For example, the political bulletin 
board, i.e., the '24 hour current affairs chatting comer，，may serve to satisfy the 
needs of participants to express political opinion and monitor the government 
through discussions. On the other hand, the forum offering subculture songs for 
downloading may seek to gratify the entertainment needs. To some participants, 
the ‘Yumkung restaurant' in Yumkung.com may serve as a bulletin board for 
social chatting, satisfying their social purposes. In fact, providing diversified 
content is the intended strategy used by the webmaster, Mr. Paul Lin, and it 
proved that it is successful to attract people with different needs. As expected by 
the webmaster，a 'pure' political forum is too dull to attract people to join, 
especially the youngsters. Thus, he initiated to upload his subcultural political 
� songs, which are entertaining in nature; so as to attract people's attention. After a 
period of time, a considerable number of supporters accumulated and thus he 
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intended to set up different bulletin boards for diversified topics. Although most 
people discussed political issues on the forum, he insisted on keeping other 
bulletin boards for participants to discuss non-political issues, so as to gratify 
different needs of different individuals. In the beginning, some members were not 
keen on political talks and they joined the forum only for entertainment purpose. 
Some of them, however, were then influenced by others and started joining 
political talks on the political bulletin boards. In essence, the success of 
Yumkung.com provides a practical insight for future political bulletin webmasters 
that there should be different elements to gratify differential needs of the users if 
they expect to build an online community. 
In addition to the survey data, this study also examined strategies and tactics used 
by the participants to achieve their goals in using Yumkung.com through the 
execution of a content analysis in the ‘24 hour current affair chatting comer'. 
Illuminated by the content analysis results, it was found that the participants often 
use the cyber space for political discussions and the most dominated forms of 
discussions are 'news-generated discussions'. These discussions are usually 
comments, agreements or counter-arguments towards news quoted from 
� mainstream media. Therefore, it is argued that Yumkung.com participants rely on 
the tactics of political discussions as the means to monitor the government, 
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provoke changes in society and express their viewpoints. It is important to note 
that Yumkung.com participants have a heavy dependency on local mainstream 
media to provide them with symbols and frames, and these viewpoints and 
arguments appeared in mainstream news has dominated their discussions. As a 
result, this seems that the forum fails to act as an alternative forum that provides 
alternative values and viewpoints generated from alternative channels. Besides, 
the forum was seldom used as a site to disseminate political information, as the 
messages calling for political actions or facts regarding past political actions 
occupied only a very small portion of the message board. With reference to it, the 
instrumental role of the online forum in social movements is weak in the local 
context. Such phenomenon could be explained by the unique and special media 
environment in Hong Kong. Although the democratic political system is 
considered weak, Hong Kong people still enjoy press and speech freedom. Today, 
as oppositional voices towards the government are still allowed in the traditional 
mass media, the role of the Internet being an alternative medium may still be 
unapparent. However, it could be risky if the role of Internet, as an alternative 
medium, is paralyzed because it may lead to a narrow and closed scope of vision 
among participants. It can be speculated that the society may be easily 
� m a n i p u l a t e d by the hegemonic media system. In sum, the emancipatory potential 
of the Internet will be greatly reduced if the users heavily rely on mainstream 
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media for their news sources, instead of building networks with other alternative 
news centers and serving as a host for pluralistic values. 
Collective Identity Formation in Yumkung.com 
With regard to addressing the second research questions, results from survey and 
textual analysis indicated that Yumkung.com is capable of articulating a sense of 
collective identity among the participants according to the three requirements 
stated by Taylor and Whitter (1992) which are: a sense of we, a consciousness, 
and an oppositional culture. The findings demonstrate that electronic bulletin 
board performs a strong symbolic function by binding the participants as a group, 
despite their physical isolated situation and heterogeneity of demographic 
backgrounds. It reinforces the argument of Social Identity model of 
De-Individuation effects (SIDE model) which claims that CMC is ideal to express 
social identity as the individuality is pushed to the background and the effects of 
depersonalization aid to foster a strong common identity (Spears et al, 2002). 
Moreover, the arguments to view the Internet as 'free spaces' in promoting the 
formation of collective identity because of its unrestricted and decentralized 
nature are also substantiated in this study. 
In order to further understand the formation of collective identity, the next 
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research question seeks to investigate whether demographics, gratifications, past 
political participation and Internet usage can predict collective identity. From the 
hierarchical regression results, it was found that only the blocks of gratifications 
and past political participation can predict collective identity. In which 
gratifications variables were far more powerful predictors than past political 
participation in predicting the three components of collective identity. The 
overwhelming predictive power found in the gratifications variables on collective 
identity supports the notion in the literature of political effects of uses and 
gratifications. The effects were demonstrated in this study that different Internet 
gratifications aid to predict various dimensions of collective identity. 
Of the five gratifications, only 'surveillance/ provoke social change' and 
'expression of political opinions' are significant predictors for all the three 
components of collective identity. Motivation of entertainment contributes to 
predict the 'sense of we’ and 'consciousness' in the collective identity construct, 
whilst social purpose predicts participant's sense of belonging towards the forum 
only. It reveals that there are internal differentiations within this community 
regarding the 'strength' of their common identity. Some members seem to be more 
� 'hard core' than others because they are strong in all aspects of the collective 
identity. The hard core sector of the members, who are strong in their sense of 
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belongings, consciousness, and determination to fight against the dominant order, 
tends to gratify the needs of 'surveillance', 'provoke social change' and 
'expression of political opinions' in the forum. Some participants, on the contrary, 
tend to be more 'peripheral' as they use the forum mainly for entertaining purpose 
only and they do not share the goal in opposing dominant order. Or, some of them 
seem to gain only a sense of belonging in the forum but do not share the 
democratic consciousness and goal of opposition towards the dominant culture. 
These two sub-groups of 'peripheral' participants may view Yumkung.com as a 
social gathering place, rather than a site for political resistance. As a consequence, 
future research is suggested to study the internal differentiation within the political 
online community and the different behaviors between the core and peripheral 
participants. 
Political Participations among participants in Yumkung.com 
The final research question aims to examine the predictors of both online and 
offline political participations. Although gratification variables are powerftil 
predictors to collective identity, it is interesting to find that gratifications fail to 
predict past and future political participations, except the limited predictive power 
�exerted by expression of political opinions on past online political actions. The 
absence of predictive power found in this block is inconsistent with past studies 
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which illustrated the linkage of gratifications to both political attitudes and 
behaviors. For instance, Garramone (1985) revealed that people using Internet for 
purposes of surveillance and voting guidance were found to be more interested in 
politics, politically knowledgeable, and likely to vote. In the present study, 
gratifications are capable of predicting only psychological affections but not 
actual political behaviors. The discrepancy may be due to the different nature of 
political participation measured in the present study. In past gratifications 
researches, political participation mainly referred to institutionalized participation, 
namely, voting. In this study, however, the political involvement referred to 
non-institutionalized actions, such as demonstrations and rallies. Since studies in 
political impacts of Internet gratifications are still rare in the literature, future 
research should further explore whether gratifications sought from political use of 
the Internet are able to predict political behaviors, including both institutionalized 
and non-institutionalized ones. 
The mobilization power of the online forum was also tested in this study, by 
investigating what variables were able to predict past and future political 
participations. As indicated by the results of the regression analyses, only the 
�component of consciousness in collective identity block significantly predicts 
both past and future political participation. It is coherent with the past social 
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movement studies which indicated that construction of a collective identity is the 
most central task in mobilization of collective actions (Gamson, 1992; Melcucci, 
1989). Among the three components, the consciousness, that is, a clear vision, 
value, and goal shared among the participation, was revealed to be the most 
important element in mobilizing collective actions in both online and offline 
situations. This gives an explicit message to social movements' organizers that a 
clear mission and goal is the key for successful mobilization. On the other hand, 
illustrated in the previous discussions, gratifications of surveillance, provoke 
social change, entertainment, and expression of political opinions are significant 
predictors to the formation of a sense of consciousness. Thus, it implies that if 
online political forums can gratify these needs, then it would consolidate 
participants' consciousness more effectively, and in other words, they may have a 
higher mobilization power. 
Another interesting finding worth to be discussed is the significant predictability 
of weekly usage ofYumkung.com to participants' past online political actions. 
This means that a higher level of usage of the forum leads to a more active 
involvement in online political actions. This is inconsistent with the past 
.researches which suggested the Internet does not transform citizens into political 
activists but just acts as a platform for the political interested ones to gather 
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(Johnson and Kaye, 2000). A possible explanation for this incongruity may be the 
'transformation' of political actions derived by the technology. In the past, 
political actions mainly referred to offline ones, which normally attract hard core 
activists to participate only. However, when online political actions were 
investigated separately in this study, it was found that active forum users are more 
likely to participate in these online political events. Therefore, it is argued that 
when political actions extend to the cyber arena, the electronic medium is no 
longer just a platform for activists to gather. Participants' online political 
participations are predicted by a higher forum usage simply because they have 
more chances to be involved in these cyber political activities, a form of political 
action did not virtually exist in the past. Therefore, the Internet itself is no longer 
considered as a channel for mobilization, but a platform for collective actions to 
be performed. 
In sum, it was found that the Internet is capable of articulating a collective identity 
and the sense of collective identity can, in turn, transmit to actual political actions 
in the online and offline contexts. Thus, it is convinced that the online forum does 
have a potential to serve as a social movement agent, in the symbolic sense. 
�Furthermore, past participation in offline political events was found to be a 
powerful predictor for future intended political participation in both online and 
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offline events. Whereas, the online political forum provides the political actions 
participants a channel for sharing and expressing their collective experiences and 
these experiences will be further accumulated into collective memories, which 
may lead to future collective actions in appropriate time and space. Therefore, it is 
suggested to further probe into the cultural competence of the Internet in 
sustaining collective memories with qualitative researches and the interactions 
between collective memories and identities can also be further investigated. 
However, there are still many reservations before celebrating. Firstly, though there 
is a collective identity built among the pool of members, it is still a small and 
fragmented group that can easily be marginalized by the dominant power. 
Secondly, as an alternative medium, Yumkung.com, like other similar local 
political forums, is not that 'alternative' because it highly relies on the mainstream 
media to provide symbolic resources. This hinders the instrumental function of the 
Internet and reduces its power in mobilization. Finally, a more rational and 
extended political deliberation culture is required before we can truly regard the 
Internet as a democratic media which can better serve to revive the democratic 
system in Hong Kong. 
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Theoretical and Practical Implications 
To conclude the findings in the present study, the theoretical and practical 
implications are summarized as follows: 
1. Internet srati fications and political participation 
This study makes an important contribution to the literature in that online forum 
gratifications significantly influence a mediating construct - collective identity -
with 'consciousness' in particular, in predicting political participation. Although 
online forum gratifications was found by large, to be insignificant predictors of 
political participations in both online and offline contexts, the motives of 
'surveillance/ provoke social change' and 'expression of political opinions' were 
found to be powerful predictors of the three dimensions of collective identity. 
Thus, this finding suggests that the effects of online forum gratifications can only 
effectively predict psychological affections, rather than actual political behaviors, 
especially the non-institutionalized ones. Further researches are suggested to 
verify the impacts exerted by gratifications on both political attitudes as well as 
behaviors. 
�2. Capability of Internet in articulatins a collective identity 
This study provides a strong support to previous studies that the Internet is 
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capable of fostering a collective identity. As demonstrated in the results, CMC is 
indeed ideal to build a strong common identity because of the effects of 
depersonalization. Thus, this study brings a theoretical contribution by reinforcing 
the arguments of the Social Identity model of De-Individuation effects (Spears et 
al, 2002). Moreover, it offers a practical implication for social movement 
organizations to further develop the sense of collective identity among its 
participants by incorporating appropriate functions and capabilities of the Internet 
in future design of political online forums. For instance, chat rooms, bulletin 
boards and other interactive applications are vital applications to be included. 
3. ‘Consciousness’ as the most important dimension of collective identity 
As the dimension of 'consciousness' is the most essential variable in mobilizing 
collective political actions, a practical implication of this research for social 
movement organizations is to cultivate a clear mission and shared goals among 
their participants, as this is essential for successful mobilizations. 
、 
4. Potential of Internet actim as a social movement asent 
Finally, the most important implication in this study, after all, is that the Internet is 
�capable to act as a social movement medium in a symbolic sense. As found in this 
study, the electronic forum is able to articulate a collective identity. In fact, 
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collective identity, with 'consciousness' in particular, acts as a mediating variable, 
first acted upon by gratifications obtained from online forum activities, and in turn 
influencing their decisions to participate in both online and offline political 
actions. As a consequence, the power of building collective identity of the Internet 
turns itself to be a potential social movement agent. This again gives an overt 
message to political actions organizers that, apart from instrumental functions, the 
Internet does provide considerable symbolic powers in political mobilizations. 
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Chapter 8 Limitations and Suggestions for Future Research 
There are limitations have to be considered in this study. Firstly, the sample of the 
online survey was a convenient and self-selected one, which affects the 
generalizibiltiy of this study. As this study sampled only in Yumkung.com, the 
results may not be generalizable to other online political forum users. However, as 
Yumkung.com is a typical online forum consisting of the 'cyber generation', the 
results of this study can still provide some insights towards this specific subset of 
online forum users. In order to understand more thoroughly about the political 
ecology of the cyber forum, future researches are strongly suggested to include 
other electronic forums in the camps of the Intellectuals, as well as the Radical 
Activists. Also, the similarities and differences of users' behaviors among 
different forums are also very interesting topics for future investigations. 
Furthermore, as this study focused only on electronic forum, it would be 
meaningful to further explore other utilities of the Internet, such as chat rooms, 
email, blogs and etc., so as to compare different functions among different 
components of the Internet. 
�Moreover, the small sample of this study makes it incapable to perform further 
tests to investigate the internal differences among the participations. As mentioned 
102 
in earlier sections, it seems that there are sub-groups of 'core' and 'peripheral' 
participants in the forum, with respect to their diverse gratifications sought and 
different 'strength' of common identity. Thus, it would be an important topic for 
future studies to explore the different political behaviors between the 'core' and 
'peripheral' participants in the cyber world. 
In addition, reflections have to be made on the measurements of collective identity. 
In this study, the notion of collective identity was operationalized into three 
dimensions, deriving from the definition of Taylor and Whittier(1992). Therefore, 
the construct actually measured the collective identity among the general 
pro-democratic community, rather than the distinctive identity fostered in 
Yumkung community. Thus, future studies are recommended to employ both 
quantitative and qualitative measures to further explore the unique identity 
fostered in the cyber generation and its effects on their political participations. 
Finally, as mentioned earlier, this study has its social significance as it was 
conducted from June 2004 to Dec 2004，a time frame with a vigorous atmosphere 
in anti-Tung Chee Wah (the ex-chief executive of Hong Kong) and pursuit of 
�universal suffrage in 2007/08. And thus it is actually documenting the attempt 
among the cyber generations to fight for freedom and democracy in Hong Kong, 
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during the so called ‘post-71’ period. As the political landscape keeps changing 
rapidly in Hong Kong, further researches are highly recommended to follow up 
with the variations of the ecologies in cyber forums. Some research areas may be 
particular significant. For example, the effects on the online activists incurred 
after the possibility of universal suffrage in 2007 was closed off by the 
constitutional interpretation of the Basic Law by the People's Republic of 
Congress. Or, if there were more pressure exerted on the mainstream media by the 
government, would online forums turn to be more 'alternative' channels? These 
are all interesting and important researches to be advocated. 
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2 ) 2 0 0 3年 7月— 9月 
3)2003 年 9 月 - 1 2 月 
4) 2 0 0 4年 1月 - 3月 











1 )少於 1曰 








1 ) 少 於 1 小 時 
2) 1 小 時 - 2 小 時 
3) 3小時一 4小時 
4) 5小時一 6小時 
5) 7小時一 8小時 
6 )多於 8小時 
Qu5 .請以1-5 ( 1爲從不 ’ 5爲經常）’指出你瀏覽以下音公館論壇頻密程度。‘ 
“ 從 不 甚 少 間 中 頗 多 經 常 館 














不 同 意 不 同 意 無 意 見 同 意 同 意 





















度。（1 =十分不同意；3 =無意見； 5 =十分同意） 
. 非常 非常 
不 同 意 不 同 意 無 意 見 同 意 同 意 













度。（1 =從不； 3 = 間 中 ； 5 =經常） 
從 不 甚 少 間 中 頗 多 經 常 








你有參加去年七一遊行嗎？ 有 沒有 
你有參加去年元旦大遊行嗎？ 有 沒有 
你有參加今年的六四集會嗎？ 有 沒有 
去年區議會選舉，你有投票嗎？ 有 沒有 不是選民 
肯 定 不 會 不 會 無 意 見 會 肯 定 會 未 
決定 







肯 定 不 會 不 會 無 意 見 會 肯 定 會 未 
決定 







不 同 意 不 同 意 無 意 見 同 意 同 意 不 適 用 










不 重 要 不 重 要 無 意 見 重 要 重 要 不 適 用 

















從 不 甚 少 間 中 頗 多 經 常 


















1 個 個 3 個 4 個 5 個 多 於 5 個 
你每星期上網多少天？ 
1 ) 少 於 1 曰 
2) 1 曰 
3) 2 曰 
4 ) 3 曰 
5) 4 曰 
6) 5 曰 
7) 6 曰 
8) 7 曰 
請問你平均每天上網約多少小時？ 
1 ) 少 於 1 小 時 
2) 1 小 時 - 3 小 時 
3) 4 小 時 一 6 小 時 
4) 7 小 時 - 9 小 時 
5) 1 0 小 時 - 1 2 小 時 
6) 1 3 小 時 - 1 5 小 時 
7 ) 多 於 1 5 小 時 ‘ 
你的年齡 
1) 1 5以下 
2) 1 5 - 2 0 
3) 2 1 - 2 5 
4) 2 6 - 3 0 
5) 3 1 — 3 5 
, 6 ) 3 6 - 4 0 • 














1) 3，999 或以下 7) 20,000-24,999 
2) 4,000-5,999 8) 25,000-29,999 
3) 6,000-7,999 9) 30,000-39,999 
4) 8,000-9,999 10) 40,000-59,999 
5) 10,000- 14,999 11) 60，000 或以上 
6) 15,000- 19,999 1 2 )不知道 
你的職業： • 
1 )學生 










The Coding Guide for Content Analysis 
Categories of messages in Yumkung.com 
1) News sharing 
‘ 1 Local political news 
2 Local political commentaries 
3 China/ Taiwan news 
4 Local current news (e.g. accidents) 
5 Foreign news 
6 News on Legco election 
7 News on 1 July Rally 
8 News on 4 June Event 
9 Entertaining / Funny news 
10 Others 
State source: 1.1 MingPao 
1.2 Apple Daily 
1.3 Sing Tao 
1.4 Oriental Daily 
1.5 The Sun 
1.6 The Economic Journal 
1.7 Local websites 
1.8 China newspapers/ websites 
1.9 Foreign websites/newspapers 
1.10 others 
2) News- generated political discussions 
� 1 Local political news 
2 Local political commentaries 
3 China/ Taiwan news 
4 Local current news (e.g. accidents) 
5 Foreign news 
6 News on Legco election 
7 News on 1 July Rally 
8 News on 4 June Event 
9 Entertaining / Funny news 
10 Others 
State source: 2.1 MingPao 
2.2 Apple Daily ‘ 
2.3 Sing Tao 
2.4 Oriental Daily 
2.5 The Sun 
2.6 The Economic Journal 
2.7 Local websites 
2.8 China newspapers/ websites 
� 2.9 Foreign websites/newspapers 
2.10 others 
3) Self- generated political discussion 
1 Legco Election 
2 Express discontent • 
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3 Neutral Political Opinions 
4 Others 
4) Call for political actions (e.g. protest, voting) 
5) Self generated polling 
6 ) Seek for political information 
7) Political Advertisements on Elections 






Invitation letter to Mr. Paul Lin, Yumkung.com's Webmaster 
Original Message 
From: "miranda一ma" <s033142@mailserv.cuhk.edu.hk> 
To: "paul@94669777.com" <paul@94669777.com> 
Subject:有關音公館研究 

















Miranda Ma Lai Yee 
M. phil student 
School of Journalism and Communication 
Chinese University of Hong Kong 、 
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